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Background On The Credit Card Competition Act 
 

Since Its Introduction In 2023, The Bipartisan Credit Card 
Competition Act Has Faced Years Of Credit-Industry-Funded 
Opposition Led By The Electronic Payments Coalition. 

 
The Bipartisan Credit Card Competition Act Was First Introduced In 
2022 By Sen. Dick Durbin (D-IL) And Would Prohibit Large Credit Card 
Issuers From Restricting The Number Of Networks Transaction Swipe 
Fees Can Be Processed On. 
 
On July 28, 2022, US Senators Dick Durbin (D-IL) And Roger Marshall M.D. (R-KS) 
Introduced The Credit Card Competition Act. “U.S. Senate Majority Whip Dick Durbin (D-IL) 
and U.S. Senator Roger Marshall, M.D. (R-KS) introduced the bipartisan Credit Card 
Competition Act of 2022, legislation that would enhance competition and choice in the credit 
card network market, which is currently dominated by the Visa-Mastercard duopoly… The bill 
would direct the Federal Reserve to ensure that giant credit card-issuing banks offer a choice of 
at least two networks over which an electronic credit transaction may be processed, with certain 
exceptions.” [Senator Dick Durbin - Press Release, 07/28/22] 
 
The Bipartisan Credit Card Competition Act Was Reintroduced In 2023 
Again Designed To Prohibit Large Credit Card Issuers From Being 
Able To Restrict The Number Of Networks Transaction Swipe Fees 
Can Be Processed On. 
 
In June 2023, S. 1838, The Credit Card Competition Act Of 2023 Was Introduced By Sen. 
Richard "Dick" Durbin (D-IL), And Cosponsored By Senators Roger Marshall (R-KS), 
Peter Welch (D-VT) And Then Senator J.D. Vance (R-OH), [Congress.gov, accessed 
10/23/23] 
 

●​ June 2023: Its Counterpart, H.R. 3881, Was Introduced In The House By 
Representatives Lance Gooden (R-TX) And Zoe Lofgren (D-CA). [GovTrack.us, 
accessed 11/06/23] 

 
The Bill Would Require The Federal Reserve To "Prohibit Certain Credit Card Issuers 
With Assets Of Over $100 Billion Of Restricting The Number Of Networks On Which 
Credit Card Transactions May Be Processed." "This bill addresses network access and 
competition in electronic credit transactions. The Board of Governors of the Federal Reserve 
System must prohibit certain credit card issuers with assets of over $100 billion from restricting 
the number of networks on which electronic credit card transactions may be processed. These 
transactions must be able to be processed on at least two networks and must not be restricted 
to networks (1) owned by or affiliated with the issuer, (2) designated as a national security risk, 
or (3) that have the largest market share of credit cards issued." [Congress.gov, accessed 
10/23/23] 
 

 

https://www.durbin.senate.gov/newsroom/press-releases/durbin-marshall-introduce-bipartisan-credit-card-competition-act
https://www.congress.gov/bill/118th-congress/senate-bill/1838/cosponsors?s=1&r=1&q=%7B%22search%22%3A%22credit+card+competition+act%22%7D
https://www.govtrack.us/congress/bills/118/hr3881/cosponsors
https://www.congress.gov/bill/118th-congress/senate-bill/1838?s=1&r=1&q=%7B%22search%22%3A%22credit+card+competition+act%22%7D


 

The Legislation Would Require Large Banks That Issue The Overwhelming Majority Of 
Visa And Mastercard Credit Cards To "Choose A Second Competitive Network To Go On 
Each Card, And Then A Merchant Would Get To Choose Which Of Those Networks To 
Use To Process A Transaction." "In other words, after a transition period during which the 
Federal Reserve would write implementing regulations, the giant banks that issue the 
overwhelming majority of Visa and Mastercard credit cards would have to choose a second 
competitive network to go on each card, and then a merchant would get to choose which of 
those networks to use to process a transaction." [Senator Dick Durbin, 2023] 
 

●​ The Legislation Would Also Require The Chosen Networks To Not Be Affiliated 
And Bans From Using  "Penalties Or Incentives To Limit Or Encourage Payment 
Processing On A Certain Network." "The chosen networks cannot be affiliated with 
each other. Credit card issuers cannot use penalties or incentives to limit or encourage 
payment processing on a certain network." [WalletHub, 09/20/23] 

 
It Would Also Require The Fed And Treasury Department To "Create A Public List Of 
Credit Card Processing Companies That Threaten National Security, Including Those 
Affiliated With A Foreign Entity." "The Federal Reserve and the Department of the Treasury 
must create a public list of credit card processing companies that threaten national security, 
including those affiliated with a foreign entity."  [WalletHub, 09/20/23]​
 
The Bill Was Reintroduced In January 2026 With Higher Swipe-Fee 
Stakes And A Presidential Endorsement.​
 
In The Senate, Marshall, Durbin, And Welch Reintroduced The Bill On January 13, 2026 
As S. 3623, Which Was Sent To The Banking Committee. “Mr. Marshall (for himself, Mr. 
Durbin, and Mr. Welch) introduced the following bill; which was read twice and referred to the 
Committee on Banking, Housing, and Urban Affairs.” [Congress.gov, 01/13/26] 
 
In The House, Gooden And Lofgren Introduced The Companion H.R. 7035 The Same Day, 
Which Was Referred To The Financial Services Committee. “Mr. GOODEN (for himself and 
Ms. LOFGREN) introduced the following bill; which was referred to the Committee on Financial 
Services.” [GovInfo, 01/13/26] 
 
President Trump Endorsed The Bill On Truth Social The Same Day It Was Reintroduced, 
Calling Swipe Fees A Ripoff. “The introduction comes in light of President Trump’s 
endorsement of the CCCA on Truth Social last night, expressing the need to “stop the out of 
control Swipe Fee ripoff.”” [Rep. Lance Gooden, 01/13/26] 
 
Sponsors Frame The Bill Against An 85% Visa-Mastercard Market Share, Roughly $1,200 
In Annual Household Swipe-Fee Costs, And $111.2 Billion In Bank Swipe-Fee Profits. 
“Today, Visa and Mastercard control about 85 percent of the credit card market and refuse to 
negotiate fair terms with Main Street merchants. Currently, the average American family pays 
nearly $1,200 per year in swipe fees, while banks profit $111.2 billion annually from swipe fees.” 
[Sen. Dick Durbin, 01/13/26] 
 

 

https://www.durbin.senate.gov/imo/media/doc/The%20Credit%20Card%20Competition%20Act%20of%202023%20-%20one-pager.pdf
https://wallethub.com/edu/cc/credit-card-competition-act/128800#expert=Susan_H._Stephan
https://wallethub.com/edu/cc/credit-card-competition-act/128800#expert=Susan_H._Stephan
https://www.congress.gov/bill/119th-congress/senate-bill/3623/text
https://www.govinfo.gov/content/pkg/BILLS-119hr7035ih/pdf/BILLS-119hr7035ih.pdf
https://gooden.house.gov/press-releases?ID=A2EF9AEA-507B-45F6-86A1-2A0574B9D680
https://www.durbin.senate.gov/newsroom/press-releases/durbin-marshall-reintroduce-the-credit-card-competition-act


 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

The Electronic Payments Coalition And Its Astroturf​
 

The Electronic Payments Coalition Has Taken Several Actions 
Against The CCCA, Including Creation Of The Small Business 
Payments Alliance Which Touts The Opposition Of Its Members To 
The Credit Card Competition Act In Video Ads And Congressional 
Testimony, While Not Disclosing That Several SBPA Members 
Previously Benefited From High-Profile Promotions, Contracts, And 
Grants From EPC Members Mastercard,Capital One, And JPMorgan 
Chase. 

 
The Electronic Payments Coalition Is A Trade Group Of The Card 
Networks And Largest Banks That Has Led The Fight Against The 
Credit Card Competition Act Since The Beginning. 
 
The EPC Describes Itself As The Credit Unions, Community Banks, And Card Networks 
Behind Electronic Payments. “We are the credit unions, community banks, payment card 
networks, and institutions who support the backbone of our economic system: electronic 
payments.” [Electronic Payments Coalition, 11/30/23] 
 
A 2023 List Of Major Electronic Payments Coalition Members Included Visa, Mastercard, 
And Several Large Banks And Credit Card Issuers: 

 
[Electronic Payments Coalition (via Archive.org), accessed 10/06/23] 

 
In January 2026, The EPC Was One Of Eleven Banking And Credit-Union Groups That 
Signed A Joint Letter Reiterating Strong Opposition To The Bill. “The American Bankers 
Association, America’s Credit Unions, Association of Military Banks of America, Bank Policy 
Institute, Consumer Bankers Association, Defense Credit Union Council, Independent 
Community Bankers of America, Electronic Payments Coalition, Electronic Transactions 
Association, Mid-Size Bank Coalition of America, and National Bankers Association are writing 
to reiterate our strong opposition to the so-called Credit Card Competition Act (Durbin-Marshall 

 

https://www.businesswire.com/news/home/20231130638108/en/New-Poll-Americans-Of-All-Incomes-Reliant-on-Credit-Card-Rewards-During-Holidays
https://web.archive.org/web/20231006120931/https://electronicpaymentscoalition.org/


 

bill) or any other expansion of the Durbin amendment.” [American Bankers Association, 
01/22/26] 
 
A New 2026 Coalition, The U.S. Tourism Economy Alliance, Launched With EPC 
Executive Chairman Richard Hunt As A Featured Voice. “More than 30 organizations in the 
travel and tourism industry from states across the nation have joined together to launch the U.S. 
Tourism Economy Alliance … “Countless local communities are built on travel and tourism,” said 
Richard Hunt, Executive Chairman of the Electronic Payments Coalition.” [U.S. Tourism 
Economy Alliance, 04/22/26] 
 
The Small Business Payments Alliance Is A Project Of The Electronic 
Payments Coalition That Was Formed To Oppose The Credit Card 
Competition Act, While Presenting Itself As A Group Of Independent 
Small Businesses. 
 
In A Press Release Announcing Its Formation, The Small Business Payments Alliance 
Described Itself As A Group Of “Small Business Owners, Entrepreneurs, And 
Tradespeople.” “A group of independent small business owners, entrepreneurs, and 
tradespeople have joined forces and formed the Small Business Payments Alliance (SBPA) to 
advocate on behalf of a modern, safe and secure electronic payments system that supports 
their businesses.” [Small Business Payments Alliance, 11/08/23] 
 
On Its Website, The Small Business Payments Alliance Discloses That It Is A Project Of 
The Electronic Payments Coalition. 

 
[Small Business Payments Alliance, accessed 06/23/26] 

 
In Its First Press Release, The Small Business Payments Alliance Stated That Its First 
Gathering Was A Meeting In Washington, DC To Meet With Members Of Congress And 
Express Opposition To The Credit Card Competition Act “The alliance held its first gathering 
in Washington, DC this week to ensure that Congress hears directly from the small businesses 
that would be hurt by the new Durbin-Marshall bill, the so-called ‘Credit Card Competition Act’ 
(CCCA).” [Small Business Payments Alliance, 11/08/23] 
 
Peter Kauffmann Is Quoted As A Spokesperson For The Small Business Payments 
Alliance. “‘The message from small business owners is loud and clear: no new government 

 

https://www.aba.com/advocacy/policy-analysis/joint-trades-letter-opposing-durbin-marshall
https://www.prnewswire.com/news-releases/travel-and-tourism-industry-leaders-launch-us-tourism-economy-alliance-to-protect-americas-vital-travel-sector-302749488.html
https://smallbusinesspaymentsalliance.com/2023/11/08/small-business-owners-join-forces-to-protect-electronic-payments-system-oppose-bad-policy/
https://smallbusinesspaymentsalliance.com/
https://smallbusinesspaymentsalliance.com/2023/11/08/small-business-owners-join-forces-to-protect-electronic-payments-system-oppose-bad-policy/


 

mandates that would weaken the modern and secure electronic payments system,’ said SBPA 
Spokesperson Peter Kauffmann.” [Small Business Payments Alliance, 04/29/24] 
 

●​ Kauffmann Is The Founder And CEO Of Public Relations Firm Bluejacket 
Strategies. “Peter Kauffmann is the founder and CEO of Bluejacket Strategies, with 
more than 25 years of experience in public affairs and public service.” [Bluejacket 
Strategies, accessed 06/24/26] 
 

●​ Kauffmann Is The Vice Chair Of VoteVets And Treasurer Of The VetVoice 
Foundation. “Peter is Vice Chair of VoteVets, Treasurer of the VetVoice Foundation, a 
Truman National Security Project Fellow, and a member of the Queens Public Library 
Board of Trustees.” [Bluejacket Strategies, accessed 06/24/26] 
 

Before Appearing In An SBPA Press Release And Publishing An 
Anti-CCCA Opinion Piece, Michigan Dog Treat Company Happy 
Howie’s Received $50,000 From Capital One And Appeared In An Ad 
For Capital One Credit Cards. 
 
Happy Howie’s Is A Dog Treat Company Based In Detroit, Michigan. “Happy Howie’s 
started in 2006 in Detroit, Michigan. When a local dog treat maker closed, we saw an 
opportunity to keep the workers employed, and in a business they already knew. Our small team 
made the most of their limited resources and reached out to local pet supply stores to promote 
its new treats.” [Happy Howie’s, accessed 06/24/26] 
 
In 2018, Happy Howie’s Received $50,000 Directly From Capital One. “Happy Howie’s, Inc. 
has been named the first-place winner of The Power of 2 contest sponsored by Capital One 
Spark Business. The grand prize is a $50,000 check made payable to Happy Howie’s Inc.” 
[Happy Howie’s, 11/28/18] 
 
In 2020, Happy Howie’s Owner David Collado Appeared In An Ad For Capital One Credit 
Cards. 

 

https://smallbusinesspaymentsalliance.com/2024/04/29/small-businesses-oppose-durbin-marshall-style-credit-card-mandates/
https://bluejacket.nyc/about/
https://bluejacket.nyc/about/
https://www.happyhowies.com/about-us/
https://www.happyhowies.com/wp-content/uploads/2018/11/HH_PressRel-CapitalOneContest.pdf?srsltid=AfmBOoo-ZS9JXgpXiofqqd1OqUs5id3xchMLk5expf7_nA354_1OgCSf


 

 
[iSpot.tv, 12/15/20] 

 
In November 2023, The Small Business Payments Alliance’s First Press Release Quoted 
Collado Opposing The Credit Card Competition Act. “‘Rather than lowering consumer 
prices, this legislation will end up costing my business and our customers far more,’ said David 
Collado, co-owner of Happy Howie’s.” [Small Business Payments Alliance, 11/08/23] 
 
That Same Month, Collado Published An Opinion Piece In The Detroit News Opposing 
The Credit Card Competition Act. “‘This proposed legislation will hurt my small business and 
my customers.’ That was my first thought when a friend told me about the Credit Card 
Competition Act of 2023, which is a federal act intended to lower credit card fees. I’m the 
co-owner of Happy Howie’s, a manufacturer of dog treats in Detroit that has been in operation 
for 12 years.” [The Detroit News, 11/02/23] 
 
Before Appearing In An SBPA Ad And Participating In SBPA’s 
Campaign To Oppose The CCCA In Congress, New York Chocolate 
Company Sol Cacao Received Major Promotional Opportunities From 
Mastercard. 
 
Sol Cacao Is A Chocolate Company Based In New York City. “Sol Cacao is a family 
business founded by the Maloney brothers, born in Trinidad & Tobago and raised in New York 
City. Our journey is inspired by stories of our great grandparents, who grew cacao in Trinidad a 
legacy we came to understand and appreciate generations later. What began as curiosity 
became a deeper pursuit: to reconnect with our roots and explore everything about the cacao 
bean, from its origin to its transformation into chocolate.” [Sol Cacao, accessed 06/24/26] 

 

http://ispot.tv
https://www.ispot.tv/ad/ty1q/capital-one-spark-cash-card-happy-howies-dog-treats
https://smallbusinesspaymentsalliance.com/2023/11/08/small-business-owners-join-forces-to-protect-electronic-payments-system-oppose-bad-policy/
https://www.detroitnews.com/story/opinion/2023/11/02/collado-dont-kill-credit-card-rewards/71424870007/
https://www.solcacao.com/about-us?srsltid=AfmBOopOeKDIX4A_1dLUND5T9qkstwgPsOjVZl7u07_4uLpQfppwLpYl


 

 
In 2021, Mastercard Announced Sol Cacao As The Winner A Partnership Contest That 
Included Mastercard Putting Sol Cacao’s Logo On The Jersey Of A Local Professional 
Sports Team. “NYCFC and Mastercard are proud to announce the winner, Sol Cacao, a small 
Bronx craft chocolate company who was surprised to learn that in addition to the original 
package that was part of the competition Mastercard added an additional marquee asset to the 
partnership package placing the small business’s logo on NYCFC’s First Team jersey sleeve for 
the 2021 season. This makes NYCFC the first franchise across Major League Soccer (MLS) to 
proudly feature a local small business on the team’s jersey sleeve.” [NYCFC, 05/10/21] 
 
In 2022, Sol Cacao Participated In A Mastercard Promotion At The New York City 
Marathon. “Recently, in collaboration with Apple, Mastercard and Square, Sol Cacao used Tap 
to Pay on iPhone at the New York City Marathon, allowing them to accept contactless 
payments, including physical credit and debit cards, Apple Pay and other digital wallet 
payments. Using Tap to Pay on iPhone, Sol Cacao was able to take advantage of new sales 
opportunities and connect with consumers in a completely new way at the Marathon Expo and 
the Mastercard Cheer Zones at miles 8 and 16 of the race.” [Mastercard, 12/13/22] 
 
In October 2024, Sol Cacao Owner Daniel Maloney Appeared In A Small Business 
Payments Alliance Ad Opposing The Credit Card Competition Act. 

 
[YouTube, Small Business Payments Alliance, 10/30/24] 

 
In October 2024, The Small Business Payments Alliance Distributed Sol Cacao Chocolate 
To Congressional Offices As Part Of A Campaign To Oppose The Credit Card 
Competition Act. “The Small Business Payments Alliance (SBPA) shared Halloween treats 
with congressional offices today, highlighting the benefits of electronic payments for small 
businesses and consumers. New research underscores the hidden cost of cash for small 
businesses, and the more than $300 million in savings if all Halloween purchases were 
processed with credit cards. 

 

https://www.newyorkcityfc.com/news/nycfc-and-mastercard-announce-winner-competitive-process-create-first-ever-offic
https://www.mastercard.com/news/perspectives/2022/sol-cacao-chocolate-tap-to-pay/
https://www.youtube.com/watch?v=HN0WrciS-xI


 

[...] 
The SBPA’s message was delivered along with craft chocolate bars from Sol Cacao, a 
bean-to-bar chocolate manufacturer located in the heart of the South Bronx and a member of 
the SBPA.” [Small Business Payments Alliance, 10/31/24] 
 
In November 2024, Maloney Testified Before The Senate Judiciary Committee On Behalf 
Of The Small Business Payments Alliance In Opposition To The Credit Card Competition 
Act. “My name is Daniel Maloney, and I am the Co-Founder of Sol Cacao, a Black-owned craft 
chocolate company based in the Bronx. I am writing to share my perspective on how the 
proposed Credit Card Competition Act could negatively impact small businesses like mine.” 
[Small Business Payments Alliance, 11/19/24] 
 
In February 2025, The Small Business Payments Alliance Again Distributed Sol Cacao 
Chocolate Bars To Congressional Offices As Part Of A Campaign To Oppose The Credit 
Card Competition Act. “The Small Business Payments Alliance (SBPA) shared Valentine’s Day 
chocolate with Congressional offices today, asking Congress to show some love to small 
businesses that depend on the safety and security of electronic payments. The SBPA’s 
message was delivered along with craft chocolate bars from Sol Cacao, a bean-to-bar chocolate 
manufacturer located in the heart of the South Bronx and a member of the SBPA. The truth is 
the Durbin-Marshall Credit Card Bill is no love story for consumers or small businesses.” [Small 
Business Payments Alliance, 02/13/25] 
 
Before Appearing In An SBPA Ad Campaign And Testifying Before 
Congress Against The CCCA, Atlanta Frozen Dessert Company 
Kayla’s Italian Ice Received A Major Sponsorship From Mastercard 
And Capital One That Reportedly Helped The Business Significantly 
Increase Its Profits. 
 
Kayla’s Italian Ice Is A Mother-Daughter Frozen Dessert Company Based In Atlanta. “Hi, 
I'm Kayla! When I was 9, I loved ice cream but couldn’t enjoy it because I'm lactose intolerant. 
At a party, feeling left out, I remembered my mom’s favorite treat—Italian Ice—and thought, 
‘Let's bring that to Atlanta!’ I surprised her with $100 I’d saved from selling slime, and with her 
support, Kayla’s Italian Ice was born.” [Kayla’s Italian Ice, accessed 06/24/26] 
 
In 2023, Mastercard And Capital One Supported Kayla’s Italian Ice In Selling Their 
Product At The PGA Tour Championship. “At the Tour Championship, Mastercard and Capital 
One Business partnered to bring Foodies & Fairways™ to East Lake Golf Club in Atlanta, 
Georgia, a program that gives two local food businesses an opportunity to showcase and sell 
their signature dishes to fans at golf tournaments across the country. Mastercard and Capital 
One Business' support for Kayla’s Italian Ice and Local Green takes on added significance given 
their proximity to the golf course as Atlanta-based businesses.” [Golfweek, 08/18/23] 
 

 

https://smallbusinesspaymentsalliance.com/2024/10/31/sbpa-halloween-message-dont-get-tricked-by-corporate-mega-store-lobbyists/
https://smallbusinesspaymentsalliance.com/wp-content/uploads/2024/11/V2-SBPA-Member-Testimony-1.pdf
https://smallbusinesspaymentsalliance.com/2025/02/13/dont-let-credit-card-mandates-break-small-business-hearts-this-valentines-day/
https://kaylasitalianice.com/
https://golfweek.usatoday.com/story/sports/golf/2023/08/18/foodies-fairways-kaylas-italian-green-atlanta-businesses-mastercard-capital-business-championship/76381649007/


 

●​ In 2025, Kayla’s Italian Ice Founder Kayla Brooks Thanked Mastercard For Helping 
Her Get The PGA Tour Championship Contract Again. “Kayla's Italian Ice is in full 
swing at the Tour Championship this weekend. We are so proud and excited to be here 
for a second year in a row. Thank you so much Mastercard Foundation and for 
supporting small business.” [LinkedIn, Kayla Annalicia Brooks, August 2025] 
 

●​ In An Interview, Brooks Credited Securing The “Huge Contract With Mastercard 
And Capital One” In Her First Year Of Operation With Helping Kayla’s Italian Ice 
Become A “6-Figure Company.” Kayla Brooks: “Our first year we landed a huge 
contract with Mastercard and Capital One where we did the PGA Tour Championship. 
And that was actually the first year where we became a 6-figure company.” [LinkedIn, 
Russell Innovation Center for Entrepreneurs, June 2026] 
 

●​ A Profile Of Brooks Credits Describes The Relationship With Mastercard And 
Capital One As A “Sponsorship” That Helped Her Secure “Partnerships With 
Prestigious Corporate Clients.” “That’s how Kayla’s Italian Ice started. In the last five 
years, we’ve not only thrived but also secured partnerships with prestigious corporate 
clients, including the FedEx Cup PGA Tour Championship, thanks to MasterCard and 
Capital One sponsorship.” [Hope Global Forums, accessed 06/24/26] 

 
In 2024, Kayla’s Italian Ice Co-Founder Theresa Bostic Testified Before The Senate 
Judiciary Committee On Behalf Of The Small Business Payments Alliance In Opposition 
To The Credit Card Competition Act. “As proud owners of Kayla's Italian Ice in Georgia, my 
daughter and I have transformed a modest $100 pushcart investment into a thriving business. 
Our success would simply not have been possible without our strategic use of credit card 
rewards programs and the convenience of electronic payments.” [Small Business Payments 
Alliance, 11/19/24] 
 
In 2025, The Small Business Payments Alliance Launched An Ad Campaign Opposing 
The Credit Card Competition Act That Featured Bostic. “The Small Business Payments 
Alliance (SBPA) launched a new ad campaign this week featuring videos showcasing SBPA 
members and their small businesses. [...] Theresa Bostic, co-founder of Kayla’s Italian Ice, 
called her credit card rewards ‘phenomenal for a small business’ and said, ‘Those rewards 
points add up … I don’t think we’d be able to do it without those rewards points.” [Small 
Business Payments Alliance, 04/08/25] 
 
Before Appearing In An SBPA Ad Campaign And Publishing An 
Anti-CCCA Opinion Piece, New York Fitness Studio Harlem Cycle 
Received A $10,000 Grant From Mastercard. 
 
Harlem Cycle Is A Fitness Studio In New York City. “Come sweat to a different beat while 
getting motivation and guidance from NYC’s top instructors. Enjoy the Harlem Cycle vibe in 

 

https://www.linkedin.com/posts/kayla-annalicia-brooks-950b79287_kaylas-italian-ice-is-in-full-swing-at-the-activity-7365049942270214145-oAVB?utm_source=share&utm_medium=member_desktop&rcm=ACoAAFysoNEBDmEKJxkWVlhHR5Idyia7tIsHrsY
https://www.linkedin.com/posts/riceatlanta_rice-stakeholder-and-co-founder-of-kaylas-activity-7470898121045114880-SRbZ/
https://hopeglobalforums.org/speaker/kayla-brooks/
https://smallbusinesspaymentsalliance.com/wp-content/uploads/2024/11/V2-SBPA-Member-Testimony-1.pdf
https://smallbusinesspaymentsalliance.com/2025/04/08/sbpa-launches-new-ad-campaign-to-promote-value-of-credit-cards-for-small-businesses/


 

person while we help guide you through fun and rigorous classes. We are resetting the fitness 
standard one pedal stroke at a time.” [Harlem Cycle, accessed 06/24/26] 
 
In 2022, Harlem Cycle Owner Tammeca Rochester Received A $10,000 Grant From 
Mastercard, As Well As Access To A Program That Helps Small Businesses Access 
Online Resources. “We are profiling incredible entrepreneurs in honor of National Women’s 
Small Business Month. Meet Tammeca Rochester—she is bringing culture and community to 
the wellness space like never before with her brand, Harlem Cycle. [...] Through the Home Team 
Advantage grant program powered by Mastercard and Major League Baseball, Tammeca was 
recently awarded a $10,000 grant from and has accessed the Mastercard Digital Doors 
Program. This program that aims to help small businesses operate safe and securely online by 
providing them with helpful tools and resources.” [Essence, 11/18/22] 
 
In 2023, Rochester Published An Opinion Piece In amNewYork Opposing The Credit Card 
Competition Act. “With the holiday shopping season upon us, it’s important to recognize the 
locally owned, small businesses that are the backbone of our economy. My cycling studio, 
Harlem Cycle, thrives on the energy and enthusiasm of our diverse clientele in the heart of 
Harlem. [...] With the rise of clients using electronic payments, we can now take advantage of 
seamless payment options, including credit cards and e-commerce. This ease of payment has 
helped our clients stay committed to their workout plan while simultaneously helping us grow the 
business. However, the proposed Credit Card Competition Act (CCCA) has me and other small 
business owners concerned.” [amNewYork, 12/07/23] 
 
In 2025, The Small Business Payments Alliance Launched An Ad Campaign Opposing 
The Credit Card Competition Act That Featured Rochester. “The Small Business Payments 
Alliance (SBPA) launched a new ad campaign this week featuring videos showcasing SBPA 
members and their small businesses. [...] Tammeca Rochester, owner of Harlem Cycle, said 
credit cards provide trusted payment solutions for her business, noting, “If you’re trusting me 
with your physical fitness, you want to trust me with your payment.” Rochester added credit 
cards are a lifeline for her business and allowing her clients to use autopay keep them 
accountable for their fitness goals.” [Small Business Payments Alliance, 04/08/25] 
 
New York Wine Store Parcelle Wine, Whose Owner Appears In An 
SBPA Ad, Was Compensated By Chase Bank For Appearing In 
Marketing Materials And Even Picked The Wine List At Chase’s 
Airport Lounge. 
 
Parcelle Wine Is A Wine Retailer Based In New York City. “When Grant Reynolds launched 
his online wine shop Parcelle in 2019, it didn’t take long to grow a cult fan base. After years 
working in restaurants, the sommelier and alum of NYC hotspot Charlie Bird already had a keen 
sense of what the people wanted to drink. It was only when he was ready to expand a few short 
years later that he flipped the script: Instead of more retail, he opted to open a wine 
bar/restaurant hybrid in downtown New York City.” [Chase, accessed 07/07/26] 

 

https://harlem-cycle.com/
https://www.essence.com/video/mastercard-culture-fitness-soul/
https://www.amny.com/news/protecting-the-electronic-payments-system-for-small-business/
https://smallbusinesspaymentsalliance.com/2025/04/08/sbpa-launches-new-ad-campaign-to-promote-value-of-credit-cards-for-small-businesses/
https://www.chase.com/digital/lovelocalwithchase/resources/parcelle


 

 
Parcelle Owner Grant Reynolds Curated A “Premium Wine List” At Chase’s 
Newly-Opened Luxury Airport Lounge. “Chase opened the doors to its new expansive 
two-story lounge in Terminal B on Tuesday, which sits directly adjacent to the American Express 
and Centurion Lounge, making clear throughout that attention to cardholder's needs from design 
to elevated food and beverage offerings, as well as luxe perks like free facials, has raised the 
bar for the booming pre-travel amenity. [...] Grant Reynolds, founder of Parcelle Wine, worked 
with Stulman and the Chase dining team to curate a premium wine list for guests, which can all 
be ordered free of charge from the bar or directly to ones seat.” [ABC News, 01/16/24] 
 
An Article About Parcelle On Chase Bank’s Website Discloses That Reynolds Has Been 
Compensated For His Appearance In Some Of Chase’s “Marketing Assets.” “The business 
owner featured in this article is a Chase customer who was compensated for their appearance 
in other marketing assets but not for participating in this article.” [Chase, accessed 07/07/26] 
 
In October 2024, Reynolds Appeared In A Small Business Payments Alliance Ad 
Opposing The Credit Card Competition Act. 

 
[YouTube, Small Business Payments Alliance, 10/30/24] 

 
AN Skin & Beauty, Located Less Than Ten Minutes From One Of Only 
Seven Mastercard Corporate Offices In North America, Testified 
Before Congress Against The CCCA And Published An Anti-CCCA 
Opinion Piece. 
 
AN Skin & Beauty, Also Called AN Aesthetics, Is A Beauty Salon In O’Fallon, Missouri. 
“We've moved! AN Skin is now AN Aesthetics STL. Visit our new website to explore treatments, 
book appointments, shop skincare, and stay connected with everything happening at our new 
location.” [AN Skin & Beauty, accessed 06/24/26] 

 

https://abcnews.com/GMA/Travel/chase-debuts-new-airport-lounge-gourmet-menus-sleek/story?id=106407776
https://www.chase.com/digital/lovelocalwithchase/resources/parcelle
https://www.youtube.com/watch?v=HN0WrciS-xI
https://anskinbeauty.com/?srsltid=AfmBOoqUySpUwhAybjvgfWbVl1toVpH0mbVJy7iwbNNLN6Zle6oA9a81


 

 
In April 2024, AN Skin & Beauty Owner Ashley Nordman Published An Opinion Piece In 
The Missouri Independent Opposing The Credit Card Competition Act. “As any small 
business owner knows, the customer experience is just as important as the quality of products 
or services we offer. For my wellness and beauty business, AN Skin & Beauty in O’Fallon, my 
customers expect and depend on being able to shop our products in my store and online with 
ease and peace-of-mind. [...] Because my business relies so much on the security benefits 
offered by the current digital payment system, I’m deeply concerned that the U.S. Senate is 
considering a bill that threatens the safety of digital credit card payments, and that unfortunately, 
Sen. Josh Hawley has recently signed on as a sponsor.” [Missouri Independent, 04/23/24] 
 
In November 2024, Nordman Testified Before The Senate Judiciary Committee On Behalf 
Of The Small Business Payments Alliance In Opposition To The Credit Card Competition 
Act. “As the committee reviews the current credit card payment process, I urge you to consider 
the essential value it brings to small businesses like mine. I am the owner of AN Skin and 
Beauty, a skincare company based in Missouri, and I am deeply concerned that the Credit Card 
Competition Act (CCCA) would pose serious risks to the security of digital payments and the 
financial stability of Missouri’s small businesses.” [Small Business Payments Alliance, 11/19/24] 
 
According To Google Maps, AN Aesthetics Is Located Less Than Ten Minutes Away From 
Mastercard’s Missouri Office. 

 
[Google Maps, accessed 06/24/26] 

 
●​ Mastercard’s Missouri Office Is One Of Only Seven Corporate Offices In North 

America. [Mastercard, accessed 06/24/26] 

 

https://missouriindependent.com/2024/04/23/the-credit-card-competition-act-would-harm-missouris-small-businesses/
https://smallbusinesspaymentsalliance.com/wp-content/uploads/2024/11/V2-SBPA-Member-Testimony-1.pdf
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https://www.mastercard.com/us/en/for-the-world/about-us/global-locations.html#tabs-7e705a3468-item-4c9dad1cc3-tab


 

 
The SBPA Promotes VanRock Holdings, A “Private Equity Real Estate 
Firm” As A Small Business In Its Ad Campaigns. 
 
VanRock Holdings Is A Real Estate Firm In South Carolina. “VanRock is a vertically 
integrated real estate investment and development firm based in Greenville, South Carolina.” 
[VanRock Holdings, accessed 06/24/26] 
 
A 2025 Report About VanRock’s Acquisition By Another Real Estate Company Described 
VanRock As A “Private Equity Real Estate Development Firm.” “Red Cedar Capital 
Partners, a real estate company based in Charlotte, announced June 10 that it acquired 
VanRock Holdings, a private-equity real estate development firm and homebuilder based in 
Greenville, for an undisclosed sum.” [Upstate Business Journal, 06/13/25] 
 
In 2023, The Small Business Payments Alliance’s First Press Release Quoted VanRock 
Co-Founder Brian De Bruin Opposing The Credit Card Competition Act. “‘When Congress 
set debit card price controls, all the promises made about consumer savings didn’t happen, and 
instead it made things harder for small businesses – in some cases, debit costs increased. The 
last thing small businesses need is another mandate from the government trying to ‘fix’ a 
system that isn’t broken,’ said Bryan De Bruin, co-founder of VanRock Holdings.” [Small 
Business Payments Alliance, 11/08/23] 
 
In 2024, De Bruin Appeared In A Small Business Payments Alliance Ad Opposing The 
Credit Card Competition Act. 

 
[YouTube, Small Business Payments Alliance, 10/30/24] 

 
Video Of De Bruin Appears On The Small Business Payments Alliance’s Website On A 
Page Titled “Small Business Voices”. 

 

https://vanrockre.com/about-us/
https://upstatebusinessjournal.com/business-news/charlotte-based-red-cedar-capital-partners-acquires-vanrock-holdings/
https://smallbusinesspaymentsalliance.com/2023/11/08/small-business-owners-join-forces-to-protect-electronic-payments-system-oppose-bad-policy/
https://www.youtube.com/watch?v=HN0WrciS-xI


 

 
[Small Business Payments Alliance, accessed 06/24/26] 

 

The EPC-Backed “Small Business Payments Alliance Has Also 
Campaigned Against The Credit Card Competition Act By Buying 
Ads And Giving Candy To Congressional Offices, While A Trade 
Publication And A State Small Business Group Cast Doubt On Its 
Reliability. 

 
The Small Business Payments Alliance Claims That The Credit Card 
Competition Act Would Harm Small Businesses, And Its Website 
Features Several Calls To Action On Opposing The Bill. 
 
The Small Business Payments Alliance’s Website Features A Top-Level Page On The 
Credit Card Competition Act, Which Claims That The Legislation Would Have Negative 
Impacts For Small Businesses. “On January 13, 2026, Senators Dick Durbin and Roger 
Marshall re-introduced the so-called ‘Credit Card Competition Act’ (CCCA) in the Senate. The 
proposed legislation is a direct threat to our electronic payments and rewards system and, if 
enacted, would have a major negative impact on our local businesses, entrepreneurs, and 
tradespeople who use credit cards.” [Small Business Payments Alliance, accessed 06/23/26] 
 
The SBPA’s Website Features Several Pre-Written Shareable Social Media Posts 
Opposing The Credit Card Competition Act. 

 

https://smallbusinesspaymentsalliance.com/small-business-voices/
https://smallbusinesspaymentsalliance.com/ccca/


 

 
[Small Business Payments Alliance, accessed 06/23/26] 

 
The SBPA’s Website Invites Visitors To Record Videos To Send To Congress Opposing 
The Credit Card Competition Act. 

 
[Small Business Payments Alliance, accessed 06/23/26] 

 
The SBPA’s Website Features A Form Letter To Congressional Representatives With 
Industry-Backed Talking Points Opposing The Credit Card Competition Act. 

 

https://smallbusinesspaymentsalliance.com/take-action/
https://smallbusinesspaymentsalliance.com/take-action/


 

 
[Small Business Payments Alliance, accessed 06/23/26] 

 
Since Its Formation, The Small Business Payments Alliance Has 
Already Spent More Than $57,000 On Ads Opposing The Credit Card 
Competition Act, And Flew Its Members To Meet With Members Of 
Congress Three Times In Less Than A Year. 
 
Since Its Formation In November 2023, The Small Business Payments Alliance Has Spent 
$57,896 On 53 Ads On Meta’s Platform. 

 
[Meta Ad Library Report, accessed 06/23/26] 

 
The Ads Paid For By The Small Business Payments Alliance Claim That The Credit Card 
Competition Act Poses A Danger To Small Businesses. 

 

https://smallbusinesspaymentsalliance.com/take-action/
https://www.facebook.com/ads/library/report/


 

 
[Meta Ad Library, accessed 06/23/26] 

 
Soon AfterIts Formation Was Announced, The Small Business Payments Alliance Flew 
Its Members To Meet With Members Of Congress Three Times. “Small business owners 
depend on credit cards to grow sales and expand their reach, and they oppose the 
Durbin-Marshall credit card bill that would threaten security, access and benefits. This week’s 
visit by members of the SBPA was the group’s third Capitol Hill fly-in over the past several 
months.” [Small Business Payments Alliance, 07/30/24] 
 
In 2024 And 2025, The Small Business Payments Alliance Gave Out 
Candy To Congressional Offices While Claiming That The Credit Card 
Competition Act Would Hurt Small Business Owners.  
 
In October 2024, The Small Business Payments Alliance Distributed Candy To 
Congressional Offices On Halloween As Part Of A Campaign To Oppose The Credit Card 
Competition Act. 
“The Small Business Payments Alliance (SBPA) shared Halloween treats with congressional 
offices today, highlighting the benefits of electronic payments for small businesses and 
consumers.” [Small Business Payments Alliance, 10/31/24] 
 
In February 2025, The Small Business Payments Alliance Distributed Chocolate To 
Congressional Offices On Valentine’s Day As Part Of A Campaign To Oppose The Credit 

 

https://www.facebook.com/ads/library/?active_status=all&ad_type=all&country=US&is_targeted_country=false&media_type=all&search_type=page&sort_data[direction]=desc&sort_data[mode]=total_impressions&view_all_page_id=131269183405577
https://smallbusinesspaymentsalliance.com/2024/07/30/research-shows-credit-cards-better-than-cash-for-small-businesses/
https://smallbusinesspaymentsalliance.com/2024/10/31/sbpa-halloween-message-dont-get-tricked-by-corporate-mega-store-lobbyists/


 

Card Competition Act. “The Small Business Payments Alliance (SBPA) shared Valentine’s Day 
chocolate with Congressional offices today, asking Congress to show some love to small 
businesses that depend on the safety and security of electronic payments. The SBPA’s 
message was delivered along with craft chocolate bars from Sol Cacao, a bean-to-bar chocolate 
manufacturer located in the heart of the South Bronx and a member of the SBPA.” [Small 
Business Payments Alliance, 02/13/25] 
 

A Trade Publication And A Small Business Group Have Called Out 
The Small Business Payments Alliance As Unreliable Due To Its 
Backing By The Electronic Payments Coalition. 
 
In April 2024, A Credit Union Trade Publication Reported On A Survey Released By The 
Small Business Payments Alliance And Said That The Report Should Be “Taken With A 
Grain Of Salt” Due To Being Released By A “Project Of The Electronic Payments 
Institution, Which Is Backed By Financial Institutions.” “The overwhelming majority of small 
businesses oppose new government mandates on payment networks and instead are more 
concerned with inflationary pressures than the cost of processing credit cards, as they rely on 
the security offered by leading credit card networks to operate their businesses and serve their 
customers, according to a new report. But the report should be taken with a grain of salt, as it 
was released by the Small Business Payments Alliance, a project of the Electronic Payments 
Coalition, which is backed by financial institutions, including big banks, credit unions and 
payment card networks, according to Bloomberg.” [CUtoday, 04/29/24] 
 
In February 2026, The Retail Association Of Maine Described Emails From The Small 
Business Payments Alliance Opposing The Credit Card Competition Act As 
“Industry-Funded Advocacy Efforts” To Protect Credit Card Profits. 
“Two groups — the so-called ‘Small Business Payments Alliance’ and the ‘U.S. Tourism 
Economy Alliance’ — are circulating emails to Maine small businesses suggesting that the 
Durbin-Marshall Credit Card Competition Act will devastate rewards programs and hurt tourism. 
Both of these front groups are funded by the Electronic Payments Coalition. Who is the 
Electronic Payments Coalition? The Electronic Payments Coalition represents the credit unions, 
community banks, payment networks, and financial institutions. Let’s be clear about what’s 
happening. These are not grassroots small business coalitions. They are industry-funded 
advocacy efforts designed to protect the status quo on credit card swipe fees — the highest in 
the industrialized world.” [Facebook, Retail Association of Maine, 02/20/26] 
 
 
 
 
 
 
 
 

 

https://smallbusinesspaymentsalliance.com/2025/02/13/dont-let-credit-card-mandates-break-small-business-hearts-this-valentines-day/
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Industry Lobbying 
 

Lobbying Records Show That The Electronic Payments Coalition, 
Visa And Mastercard, And Some Of The Largest Credit Issuing 
Banks And Trade Associations Have Also Spent Over $165 
Million While Lobbying Against The Credit Card Competition Act 
And Issues Related To Interchange Fees. 
 
Since 2023, The Electronic Payments Coalition Has Spent Over $22 
Million On Lobbying, Exclusively Working To Oppose The Credit Card 
Competition Act. 
 
Client Registrant Filing Relevant Lobbying Amount 
Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q1 2026 Efforts against reintroduction of Credit Card 
Competition Act, S. 1838 in the 119th 
Congress 

$2,480,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q4 2025 Efforts against reintroduction of Credit Card 
Competition Act, S. 1838 in the 119th 
Congress 

$2,750,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q3 2025 Efforts against reintroduction of Credit Card 
Competition Act, S. 1838 in the 119th 
Congress 

$3,910,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q2 2025 Efforts against reintroduction of Credit Card 
Competition Act, S. 1838 in the 119th 
Congress 

$2,310,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q1 2025 Efforts against reintroduction of Credit Card 
Competition Act, S. 1838 in the 119th 
Congress 

$2,280,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q4 2024 Opposition to S.1838 and H.R. 3881, the 
Credit Card Competition Act of 2023, all 
provisions relating to network access and 
competition in electronic credit transactions 

$2,000,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q3 2024 Opposition to S.1838 and H.R. 3881, the 
Credit Card Competition Act of 2023, all 
provisions relating to network access and 
competition in electronic credit transactions 

$1,700,000 

Electronic 
Payments 

Electronic 
Payments 

Q2 2024 Opposition to S.1838 and H.R. 3881, the 
Credit Card Competition Act of 2023, all 

$1,410,000 

 

https://lda.senate.gov/filings/public/filing/0b2f633d-5b35-482d-819c-b0c72df2c7a9/print/
https://lda.senate.gov/filings/public/filing/446bbd26-e24a-4106-bc5c-20c78ed8bf5c/print/
https://lda.senate.gov/filings/public/filing/f15a1b81-afdf-46b9-bfb7-9eda5dc5c6cb/print/
https://lda.senate.gov/filings/public/filing/8c5358c6-61c8-4890-9be0-cbfbcd87e377/print/
https://lda.senate.gov/filings/public/filing/33c154d4-e886-4fab-b748-4a17138fbae3/print/
https://lda.senate.gov/filings/public/filing/2c0071ed-2ac4-4be5-9157-15e16835af45/print/
https://lda.senate.gov/filings/public/filing/a2e51699-a193-4cc9-8d42-657f2a7d0f5e/print/
https://lda.senate.gov/filings/public/filing/e7dcdbfc-43e8-491d-adc2-21c372581bc7/print/


 

Coalition 
Inc. 

Coalition 
Inc. 

provisions relating to network access and 
competition in electronic credit transactions 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q1 2024 Opposition to S.1838 and H.R. 3881, the 
Credit Card Competition Act of 2023, all 
provisions relating to network access and 
competition in electronic credit transactions 

$1,240,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q4 2023 Opposition to S.1838 and H.R. 3881, the 
Credit Card Competition Act of 2023, all 
provisions relating to network access and 
competition in electronic credit transactions 

$​1,210,000 

Electronic 
Payments 
Coalition 
Inc. 

Electronic 
Payments 
Coalition 
Inc. 

Q3 2023 Opposition to S.1838 and H.R. 3881, the 
Credit Card Competition Act of 2023, all 
provisions relating to network access and 
competition in electronic credit transactions 

$1,020,000 

   TOTAL: $22,310,000 
 
Since 2023, Visa And Mastercard, Which Hold Over 75% Of The Credit 
Card Market Share By Purchase Volume, Have Spent Over $46 Million 
While Lobbying Against The Credit Card Competition Act And General 
“Routing Mandates For Credit Cards.” 
 
In 2025, Visa And Mastercard Held 77.1% Of The Credit Card Market Share By Purchase 
Volume, According To A WalletHub Analysis Of Data From SEC Filings And The Nilson 
Report. 

 
[WalletHub, 02/26/25] 

 
Since 2023, Visa Has Spent $30.9 Million While Lobbying Against The Credit Card 
Competition Act. 
 
Client Registrant Filing Relevant Lobbying Amount 
Visa Inc. Visa Inc. Q1 2026 Issues relating to the Credit Card 

Competition Act (S.3623, H.R. 7035) 
$​2,570,000 

Visa Inc. Visa Inc. Q4 2025 Issues relating to the Credit Card 
Competition Act (not introduced as a bill in 
reporting quarter) 

$1,670,000 

 

https://lda.senate.gov/filings/public/filing/9398c3ed-b087-43c6-9f7a-594061dd519a/print/
https://lda.senate.gov/filings/public/filing/0ee544f6-0837-4b9a-94f7-86ce9c2db2f9/print/
https://lda.senate.gov/filings/public/filing/5065a80f-64f4-47c5-9aec-f245fe84f05d/print/
https://wallethub.com/edu/cc/market-share-by-credit-card-network/25531
https://lda.senate.gov/filings/public/filing/3f897090-9d29-4e8a-bd7a-db05e2443e48/print/
https://lda.senate.gov/filings/public/filing/071c99f4-a5b3-404f-b712-1fac18dc8d50/print/


 

Visa Inc. Visa Inc. Q3 2025 Issues relating to the Credit Card 
Competition Act (not introduced as a bill) 

$4,760,000 

Visa Inc. Visa Inc. Q2 2025 Issues relating to the Credit Card 
Competition Act (not introduced as a bill) 

$2,300,000 

Visa Inc. Visa Inc. Q1 2025 Issues relating to the Credit Card 
Competition Act 

$2,310,000 

Visa Inc. Visa Inc. Q4 2024 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$2,040,000 

Visa Inc. Visa Inc. Q3 2024 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$1,800,000 

Visa Inc. Visa Inc. Q2 2024 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$1,810,000 

Visa Inc. Visa Inc. Q1 2024 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$​2,030,000 

Visa Inc. Visa Inc. Q4 2023 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$1,230,000 

Visa Inc. Visa Inc. Q3 2023 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$2,250,000 

Visa Inc. Visa Inc. Q2 2023 Issues relating to S.1838/H.R.3881, the 
Credit Card Competition Act 

$2,600,000 

Visa Inc. Visa Inc. Q1 2023 Issues relating to the Credit Card 
Competition Act 

$3,530,000 

   TOTAL: $30,900,000 
 
Since 2023, Mastercard Has Spent Over $16 Million While Lobbying Against The Credit 
Card Competition Act And “Routing Mandates For Credit Cards.” 
 
Client Registrant Filing Relevant Lobbying Amount 
Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q1 2026 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards (S.3623 and H.R.7035) 

$1,570,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q4 2025 Issues related to interchange, cost of 
acceptance, and routing mandates for 
credit cards 

$1,250,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q3 2025 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards 

$1,090,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q2 2025 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards 

$1,510,000 

 

https://lda.senate.gov/filings/public/filing/e72ff469-664d-481d-93b9-14cb79c8a706/print/
https://lda.senate.gov/filings/public/filing/fe911331-cbc2-47fb-a918-a89a06a0d6ff/print/
https://lda.senate.gov/filings/public/filing/fecb88c3-91a6-46c1-a44b-2ad3f10fa370/print/
https://lda.senate.gov/filings/public/filing/2597cf55-6177-4894-8fd6-108300f580b4/print/
https://lda.senate.gov/filings/public/filing/8dd13cad-aaf8-4eaa-98e4-3fc58491fe23/print/
https://lda.senate.gov/filings/public/filing/5ad8484f-5c40-43e1-8328-531f76f9955f/print/
https://lda.senate.gov/filings/public/filing/0effb8b8-a478-49d2-8c50-af04629f1aa2/print/
https://lda.senate.gov/filings/public/filing/9a788c23-002d-4e71-b4ec-2c06bf74fce5/print/
https://lda.senate.gov/filings/public/filing/fe45cb54-93d2-4f3d-bdaf-7959f3f89705/print/
https://lda.senate.gov/filings/public/filing/acd3b45e-f8dd-4fc6-ab80-1a97d7753df1/print/
https://lda.senate.gov/filings/public/filing/d4d740e5-7fe0-4bbf-8fad-1584031ea00b/print/
https://lda.senate.gov/filings/public/filing/ac9f9d72-bbbb-4215-b0ca-3795a50f0e1d/print/
https://lda.senate.gov/filings/public/filing/85e82d3f-5bb8-45bb-b7a1-6f3038367c28/print/
https://lda.senate.gov/filings/public/filing/7f39e627-01ce-42cf-b133-57e68d2cc9af/print/
https://lda.senate.gov/filings/public/filing/c6485b21-b95e-4a6c-9ebc-0a051adfc224/print/


 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q1 2025 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards 

$1,590,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q4 2024 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards (S.1838 and H.R.3881, H.R.6487 and 
S.3805) 

$​1,630,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q3 2024 Issues related to interchange and routing 
mandates for credit cards (S. 1838 and 
H.R. 3881, H.R.6487, S.3805, S.5272) 

$​830,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q2 2024 Issues related to interchange and routing 
mandates for credit cards (S. 1838 and 
H.R. 3881, No Fees for EFTs Act) 

$1,140,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q1 2024 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards. S.1838 and H.R.3881 

$1,320,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q4 2023 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards. S.1838 and H.R.3881 

$960,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q3 2023 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards. S.1838 and H.R.3881 

$990,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q2 2023 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards. S.1838 and H.R.3881 

$980,000 

Mastercard 
Worldwide 

Mastercard 
Worldwide 

Q1 2023 Issues related to interchange, cost of 
acceptance, debit interchange price 
controls, and routing mandates for credit 
cards 

$1,150,000 

   TOTAL: $16,010,000 
 
Since 2023, Two Leading Banking Associations Have Spent Over $39 
Million While Lobbying Against The Credit Card Competition Act. 
 
Since 2023, The American Bankers Association Has Spent Over $25.6 Million While 
Lobbying Against The Credit Card Competition Act. 
 
Client Registrant Filing Relevant Lobbying Amount 
American American Q1 2026 S.3623/H.R.7035, Credit Card Competition $​3,140,000 

 

https://lda.senate.gov/filings/public/filing/cc8f9a74-6ac7-4091-8315-4091711aa439/print/
https://lda.senate.gov/filings/public/filing/c5aefca3-e688-40ac-9587-397e2bd6e172/print/
https://lda.senate.gov/filings/public/filing/14f661bd-d283-4131-a8d4-8414fe06ca8b/print/
https://lda.senate.gov/filings/public/filing/141b5ea9-83db-428e-8e0c-68d7af69674a/print/
https://lda.senate.gov/filings/public/filing/cfd0d231-74a0-4297-b23f-5d100ab8e28b/print/
https://lda.senate.gov/filings/public/filing/04a21454-6357-4453-9b75-bae58b3c28f1/print/
https://lda.senate.gov/filings/public/filing/d2b7e26a-fe7d-4386-b0d8-0bdfecf43ec2/print/
https://lda.senate.gov/filings/public/filing/cdd5e549-3725-47c7-80a0-f85ad61cb8e5/print/
https://lda.senate.gov/filings/public/filing/82715234-716c-45e1-a4c5-5ddf6f561861/print/
https://lda.senate.gov/filings/public/filing/bc3564ab-c2c3-4836-b902-bcdfba485789/print/


 

Bankers 
Association 

Bankers 
Association 

Act of 2026 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q4 2025 Credit Card Competition Act $1,700,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q3 2025 Credit Card Competition Act $2,170,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q2 2025 Credit Card Competition Act $1,960,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q1 2025 Credit Card Competition Act $1,730,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q4 2024 S.1838 & H.R.3881 Credit Card 
Competition Act of 2023 

$1,570,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q3 2024 S.1838 & H.R.3881 Credit Card 
Competition Act of 2023 

$1,760,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q2 2024 S.1838 & H.R.3881 Credit Card 
Competition Act of 2023 

$1,490,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q1 2024 S.1838, Credit Card Competition Act of 
2023; 
H.R. 3881, Credit Card Competition Act of 
2023 

$​1,750,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q4 2023 S.1838, Credit Card Competition Act of 
2023; 
H.R. 3881, Credit Card Competition Act of 
2023 

$1,910,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q3 2023 S.1838, Credit Card Competition Act; 
H.R. 3881, Credit Card Competition Act 

$2,160,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q2 2023 S.1838 , Credit Card Competition Act; 
H.R. 3881, Credit Card Competition Act 

$2,440,000 

American 
Bankers 
Association 

American 
Bankers 
Association 

Q1 2023 S.4674, Credit Card Competition Act; 
H.R. 8874, Credit Card Competition Act 

$1,830,000 

   TOTAL: $25,610,000 
 
Since 2023, The Independent Community Bankers Of America Has Spent Over $13.4 
Million While Lobbying Against The Credit Card Competition Act And “Credit Card 
Routing Mandates.” 

 

https://lda.senate.gov/filings/public/filing/cac1e8cd-5e1c-416f-bdce-ba3d52fa5fb7/print/
https://lda.senate.gov/filings/public/filing/8013cd2f-ef53-47d1-840c-1c6f5583f13e/print/
https://lda.senate.gov/filings/public/filing/db808f52-562a-4265-9ed3-2e0396717ed2/print/
https://lda.senate.gov/filings/public/filing/b147a9b7-8fc4-47e4-837f-6e262e7807b6/print/
https://lda.senate.gov/filings/public/filing/fdd9f636-cb59-4ccf-8359-eecf9efeb05a/print/
https://lda.senate.gov/filings/public/filing/74fbd0a8-97ca-4d69-8695-45f67318ef0f/print/
https://lda.senate.gov/filings/public/filing/b7a75c77-6fee-4a42-9b42-96f364e30b42/print/
https://lda.senate.gov/filings/public/filing/8c0d8fde-ea6d-4b7e-966f-c54b0a3dfed8/print/
https://lda.senate.gov/filings/public/filing/022eaefd-10ae-48bb-8589-331f271ca21c/print/
https://lda.senate.gov/filings/public/filing/ea770e26-ffc1-4e76-973e-0cffd7606e52/print/
https://lda.senate.gov/filings/public/filing/46514846-4d98-4215-9de7-7d3c617ee9ed/print/
https://lda.senate.gov/filings/public/filing/59b38648-c26d-4b6a-aa8a-855e614c3856/print/


 

 
Client Registrant Filing Relevant Lobbying Amount 
Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q1 2026 Credit Card Competition Act $​890,000 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q3 2025 Credit Card Competition Act/Credit Routing $866,841 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q2 2025 Credit Card Competition Act/Credit Routing $2,668,980 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q1 2025 Credit Card Competition Act/Credit Routing $880,760 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q4 2024 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$834,820 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q3 2024 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$736,305 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q2 2024 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$705,730 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q1 2024 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$​760,000 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q4 2023 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$951,545 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q3 2023 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$905,580 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q2 2023 H.R. 3881 Credit Card Competition Act of 
2023; 
S. 1838 Credit Card Competition Act of 
2023 

$2,340,800 

 

https://lda.senate.gov/filings/public/filing/d156cb15-629c-40e2-81b9-442c10cf62b3/print/'
https://lda.senate.gov/filings/public/filing/2628815b-87f0-49fb-945a-5fa2c84cec64/print/
https://lda.senate.gov/filings/public/filing/6df6b7ee-2f17-4b80-942f-b8ad6e1a6f7a/print/
https://lda.senate.gov/filings/public/filing/99edf491-0fb0-4ad1-b39a-2719a7c68b81/print/
https://lda.senate.gov/filings/public/filing/ce59bed8-b1c0-45b1-8808-704511a20631/print/
https://lda.senate.gov/filings/public/filing/652e43fe-c556-4038-8edd-11d686eac3a6/print/
https://lda.senate.gov/filings/public/filing/8bc05085-de46-45af-a819-b9d8e0edf8cf/print/
https://lda.senate.gov/filings/public/filing/a11b39e8-6bad-4b97-89ca-c63a41e28879/print/
https://lda.senate.gov/filings/public/filing/75a11f08-628b-40ee-a20d-16629167bec1/print/
https://lda.senate.gov/filings/public/filing/961aca64-0416-4e09-a622-3a844f876852/print/
https://lda.senate.gov/filings/public/filing/9f3db4d1-bbf9-4cad-8f23-686f8f74a51d/print/


 

Independent 
Community 
Bankers of 
America 

Independent 
Community 
Bankers of 
America 

Q1 2023 Credit Card Routing Mandates $886,000 

   TOTAL: $13,427,361 
 
Since 2023, Five Leading Banks Have Spent Over $56 Million While 
Lobbying Against The Credit Card Competition Act And General 
Credit Card Issues. 
 
Since 2023, Bank Of America Has Spent Over $8.1 Million While Lobbying Against The 
Credit Card Competition Act And “Issues Related To Credit Card Interchange.” 
 
Client Registrant Filing Relevant Lobbying Amount 
Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q4 2025 Issues related to credit card interchange $280,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q3 2025 Issues related to credit card interchange $1,020,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q2 2025 Issues related to credit card interchange $350,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q1 2025 Issues related to the Credit Card 
Competition Act 

$1,200,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q4 2024 HR 3881/S 1838, Credit Card Competition 
Act of 2023 

$240,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q3 2024 HR 3881/S 1838, Credit Card Competition 
Act of 2023 

$990,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q2 2024 HR 3881/S 1838, Credit Card Competition 
Act of 2023 

$280,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q1 2024 HR 3881/S 1838, Credit Card Competition 
Act of 2023 

$​890,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q4 2023 HR 3881/S 1838, Credit Card Competition 
Act of 2023; provisions related to 
interchange 

$630,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q3 2023 HR 3881, S 1838, Credit Card Competition 
Act, issues related to credit card 
interchange 

$750,000 

 

https://lda.senate.gov/filings/public/filing/1441d503-2461-43cd-8daa-5ea63fee45f9/print/
https://lda.senate.gov/filings/public/filing/95cbcccd-18e2-441c-a558-207ec16ff8c1/print/
https://lda.senate.gov/filings/public/filing/4caf675d-6bce-4957-a35a-5467df7182de/print/
https://lda.senate.gov/filings/public/filing/0c32dd7b-7860-4cf7-836b-c47d3facde4c/print/
https://lda.senate.gov/filings/public/filing/548ed6b1-79a9-4d70-889a-b5f61c1c0751/print/
https://lda.senate.gov/filings/public/filing/00264d7e-172c-4c58-a7b1-be761b11786b/print/
https://lda.senate.gov/filings/public/filing/5ef0a86b-8b2b-4479-b9d1-043809b41889/print/
https://lda.senate.gov/filings/public/filing/3584bc75-5c10-4836-a32c-7848bec22ff0/print/
https://lda.senate.gov/filings/public/filing/9e583a95-d8b9-4839-be2b-af4d16b10642/print/
https://lda.senate.gov/filings/public/filing/62801d74-a128-419f-b083-7a0a101956bd/print/
https://lda.senate.gov/filings/public/filing/e1580efb-f774-4a68-98ce-1ff371081890/print/


 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q2 2023 R 3881, S 1838, Credit Card Competition 
Act of 2023, issues related to interchange 

$920,000 

Bank of 
America 
Corporation 

Bank of 
America 
Corporation 

Q1 2023 general issues related to credit card 
interchange 

$620,000 

   TOTAL: $8,170,000 
 
Since 2023, Wells Fargo Has Spent Over $11.2 Million While Lobbying Against The Credit 
Card Competition Act. 
 
Client Registrant Filing Relevant Lobbying Amount 
Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q1 2026 H.R. 7035/S. 3623, Credit Card 
Competition Act of 2026 

$​720,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q4 2025 Credit Card Competition Act (no bill 
number yet) 

$670,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q3 2025 Credit Card Competition Act (no bill 
number yet) 

$700,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q2 2025 Credit Card Competition Act (no bill 
number yet) 

$690,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q1 2025 Credit Card Competition Act (no bill 
number yet) 

$640,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q4 2024 HR. 3881/S. 1838, Credit Card Competition 
Act of 2023, all provisions 

$1,120,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q3 2024 HR. 3881/S. 1838, Credit Card Competition 
Act of 2023, all provisions 

$1,140,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q2 2024 S. 1838, Credit Card Competition Act of 
2023, all provisions 

$1,140,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q1 2024 S. 1838, Credit Card Competition Act of 
2023, all provisions 

$​1,150,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q4 2023 S 1838, Credit Card Competition Act of 
2023, provisions relating to credit routing 
mandates 

$1,120,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q3 2023 S 1838, Credit Card Competition Act of 
2023, provisions relating to credit routing 
mandates 

$1,100,000 

Wells Fargo 
& Company 

Wells Fargo 
& Company 

Q2 2023 S 1838, Credit Card Competition Act of 
2023, provisions relating to credit routing 
mandates 

$1,060,000 

   TOTAL: $11,250,000 
 
Since 2023, JP Morgan Chase Has Spent $11.6 Million While Lobbying Against The Credit 
Card Competition Act And “Issues Related To Credit And Debit Card Services.” 

 

https://lda.senate.gov/filings/public/filing/eb6c6caf-168e-479e-b9ad-cc7565b97a52/print/
https://lda.senate.gov/filings/public/filing/47ba9366-7ec6-4df9-951b-2bba1d6440ea/print/
https://lda.senate.gov/filings/public/filing/47731033-503c-42ca-bff7-6a1ad4543cf5/print/
https://lda.senate.gov/filings/public/filing/a394e257-aaae-4428-a6f0-01fd48ec30d6/print/
https://lda.senate.gov/filings/public/filing/37dad83b-807c-4568-a92b-b87ccfd696ab/print/
https://lda.senate.gov/filings/public/filing/c5a0bb01-e1aa-4ad6-9b19-07dc552d5942/print/
https://lda.senate.gov/filings/public/filing/b57f13a9-b1fe-4eee-a194-8d981e9ef70f/print/
https://lda.senate.gov/filings/public/filing/a4bee5dd-904b-40bf-a0f5-ea5bea390ab5/print/
https://lda.senate.gov/filings/public/filing/96c9e1e8-fd48-4d60-86a1-e360c337ca1b/print/
https://lda.senate.gov/filings/public/filing/5a0102fe-6914-4a1d-b2ba-6cc477725b9c/print/
https://lda.senate.gov/filings/public/filing/19ef98c3-c310-4197-ab50-aa4e5e2bbc53/print/
https://lda.senate.gov/filings/public/filing/23c9593e-fed4-48f6-bef2-623ab76aa5d9/print/
https://lda.senate.gov/filings/public/filing/15b68646-ffa1-4b62-986f-d9b3a69f63bc/print/
https://lda.senate.gov/filings/public/filing/b9f07d8f-e1d5-41f3-8e00-de31b8cf4e68/print/


 

 
Client Registrant Filing Relevant Lobbying Amount 
JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q1 2026 S. 3623, H.R. 7035 [...] Discussed issues 
related to credit and debit card services 

$​1,210,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q4 2025 Discussed issues related to credit and 
debit card services 

$1,120,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q3 2025 Discussed issues related to credit and 
debit card services 

$1,140,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q2 2025 Discussed issues related to credit and 
debit card services 

$1,180,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q1 2025 Discussed issues related to credit and 
debit card services 

$940,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q4 2024 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$910,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q3 2024 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$870,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q2 2024 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$870,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q1 2024 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$​950,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q4 2023 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$890,000 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q3 2023 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$780,000 

 

https://lda.senate.gov/filings/public/filing/2abbda06-af29-4e7d-894c-dc56a08cb505/print/
https://lda.senate.gov/filings/public/filing/95f3b501-2b4c-418c-91ba-aad928732fee/print/
https://lda.senate.gov/filings/public/filing/a10ca24a-5db3-407d-9c97-1b88689f5896/print/
https://lda.senate.gov/filings/public/filing/12300457-0a95-4746-88ce-06217dd5daef/print/
https://lda.senate.gov/filings/public/filing/95bfdea3-705b-477c-8164-38753a168ef3/print/
https://lda.senate.gov/filings/public/filing/f92fe488-021f-477f-9075-c45f969e9ffd/print/
https://lda.senate.gov/filings/public/filing/6320f878-0346-4f6f-8c4b-1828712037a2/print/
https://lda.senate.gov/filings/public/filing/de57b67c-47cb-4d69-bf03-bee388829281/print/
https://lda.senate.gov/filings/public/filing/dd81ccf0-ebf1-4023-9bd6-043c7aee76d2/print/
https://lda.senate.gov/filings/public/filing/eb58cd36-783d-41ec-82de-adf4bcecf473/print/
https://lda.senate.gov/filings/public/filing/8bf55ca7-df25-4723-a015-8bc813cf0dc9/print/


 

JPMorgan 
Chase 
Holdings 
LLC 

JPMorgan 
Chase 
Holdings 
LLC 

Q2 2023 H.R.3881, S.1838 [...] Discussed issues 
related to credit and debit card services 

$800,000 

   TOTAL: $11,660,000 
 
Since 2023, Citigroup Has Spent Over $14.3 Million While Lobbying Against The Credit 
Card Competition Act. 
 
Client Registrant Filing Relevant Lobbying Amount 
Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q1 2026 Met with the House and Senate on 
interchange issues/previously introduced 
Credit Card Competition Act 

$​1,460,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q4 2025 Met with the House and Senate on 
interchange issues/previously introduced 
Credit Card Competition Act 

$1,270,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q3 2025 Met with the House and Senate on 
interchange issues/previously introduced 
Credit Card Competition Act 

$1,420,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q2 2025 Met with the House and Senate on 
interchange issues/previously introduced 
Credit Card Competition Act 

$1,250,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q1 2025 Met with the House and Senate on 
interchange issues/previously introduced 
Credit Card Competition Act 

$1,420,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q4 2024 S.1838 and H.R.3881, Credit Card 
Competition Act 

$1,100,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q3 2024 S.1838 and H.R.3881, Credit Card 
Competition Act 

$1,000,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q2 2024 S.1838 and H.R.3881, Credit Card 
Competition Act 

$960,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q1 2024 S.1838 and H.R.3881, Credit Card 
Competition Act 

$​930,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q4 2023 S.1838 and H.R.3881, Credit Card 
Competition Act 

$1,090,000 

Citigroup 
Washington, 
Inc. 

Citigroup 
Washington, 
Inc. 

Q3 2023 S.1838 and H.R.3881, Credit Card 
Competition Act 

$1,160,000 

Citigroup Citigroup Q2 2023 S.1838 and H.R.3881, Credit Card $1,310,000 

 

https://lda.senate.gov/filings/public/filing/48406171-e487-43c6-bdee-0d793f1469dd/print/
https://lda.senate.gov/filings/public/filing/b744606b-d91e-49b6-8654-03ebd5ba4cc0/print/
https://lda.senate.gov/filings/public/filing/3a3e3f1b-5229-4d7b-acb9-e656491337c3/print/
https://lda.senate.gov/filings/public/filing/e76398fc-fba0-440f-9579-77cc45ab39fb/print/
https://lda.senate.gov/filings/public/filing/d4c6a1f6-ad2b-4519-bbb4-6da01cc30cd8/print/
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Washington, 
Inc. 

Washington, 
Inc. 

Competition Act 

   TOTAL: $14,370,000 
 
Since 2023, Capital One Has Spent Over $11.3 Million While Lobbying Against The Credit 
Card Competition Act And “General Issues” Related To “Payment Systems.” 
 
Client Registrant Filing Relevant Lobbying Amount 
Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q1 2026 S. 3623 and H.R. 7035 - CCCA $​950,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q4 2025 General issues impacting consumer and 
commercial loans including payment 
systems 

$1,710,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q3 2025 General issues impacting consumer and 
commercial loans including payment 
systems 

$1,800,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q2 2025 General issues impacting consumer and 
commercial loans including payment 
systems 

$480,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q1 2025 General issues impacting consumer and 
commercial loans including payment 
systems 

$950,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q4 2024 H.R.3881/S.1813 Payments Systems 
Issues (Credit Card Competition Act of 
2023) 

$1,670,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q3 2024 H.R.3881/S.1813 Payments Systems 
Issues (Credit Card Competition Act of 
2023) 

$820,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q2 2024 H.R.3881/S.1813 Payments Systems 
Issues (Credit Card Competition Act of 
2023) 

$780,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q1 2024 H.R.3881/S.1813 Payments Systems 
Issues (Credit Card Competition Act of 
2023) 

$​810,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q4 2023 H.R.3881/S.1813 Payments Systems 
Issues (Credit Card Competition Act of 
2023) 

$570,000 

Capital One 
Financial 
Corporation 

Capital One 
Financial 
Corporation 

Q3 2023 H.R.3881/S.1813 Payments Systems 
Issues (Credit Card Competition Act of 
2023) 

$800,000 

   TOTAL: $11,340,000 
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Industry Campaign Cash 
 

The Credit Card Industry Has Given Members Of Congress Over 
$15 Million In Campaign Cash Just Since The Beginning Of 2023, 
With Over 35% Given To The Members Of The Two Committees 
With Control Over The Credit Card Competition Act. 
​
Since January 2023, Large Credit Card Industry Players And Their 
Employees Have Given More Than $15.7 Million To Congress. 
 
Recipient Party Share of Industry Giving Total Since 1/1/23 
Republicans 58.4% $9,210,138 

Democrats 41.4% $6,518,589 

Independents 0.2% $36,620 

 TOTAL: $15,765,347 
Data via FEC, detailed breakdown available upon request. 

 
Industry Donor1 Total to Congress Since 1/1/23 
American Bankers Association $5,123,700 

Wells Fargo $1,946,503 

Visa $1,851,307 

Capital One $1,747,285 

Independent Community Bankers $1,630,000 

Bank of America $1,335,266 

Citigroup $1,214,159 

Mastercard $635,138 

JP Morgan Chase $281,989 

TOTAL: $15,765,347 
1. Includes donations of $200 or greater directly from corporate accounts, company-affiliated PACs or self-identified company 
employees 

 
Industry Money Is Concentrated On The Two Committees With 
Jurisdiction Over The Bill: The House Financial Services Committee 
And The Senate Banking Committee 
 

 



 

House Financial Services Committee 
Member Party State Industry $ Since 1/1/23 
Andy Barr R KY $282,285 

French Hill R AR $270,400 

Bill Huizenga R MI $199,000 

Tom Emmer R MN $198,800 

Ann Wagner R MO $168,000 

Josh Gottheimer D NJ $141,350 

Young Kim R CA $140,500 

Andrew Garbarino R NY $132,818 

Bryan Steil R WI $129,000 

Jim Himes D CT $121,500 

Gregory Meeks D NY $114,800 

Bill Foster D IL $110,500 

Zach Nunn R IA $108,250 

Ritchie Torres D NY $100,260 

Joyce Beatty D OH $99,500 

Mike Lawler R NY $90,000 

Brad Sherman D CA $85,500 

Mike Flood R NE $85,500 

Dan Meuser R PA $84,717 

Brittany Pettersen D CO $83,300 

Scott Fitzgerald R WI $80,708 

William Timmons R SC $76,250 

Vicente Gonzalez D TX $72,000 

Sean Casten D IL $66,500 

Barry Loudermilk R GA $65,600 

Warren Davidson R OH $64,500 

Frank Lucas R OK $63,150 

Lisa McClain R MI $62,500 

Emanuel Cleaver D MO $61,500 

Roger Williams R TX $60,500 

Nikema Williams D GA $57,000 

Maxine Waters D CA $41,500 

 



 

House Financial Services Committee 
Member Party State Industry $ Since 1/1/23 
Juan Vargas D CA $40,500 

Tim Moore R NC $36,550 

Monica De La Cruz R TX $36,428 

Pete Sessions R TX $34,000 

Sylvia Garcia D TX $33,500 

Byron Donalds R FL $33,000 

Troy Downing R MT $33,000 

Maria Salazar R FL $32,500 

Mike Haridopolos R FL $30,000 

Sam Liccardo D CA $27,800 

John Rose R TN $21,500 

Ralph Norman R SC $20,250 

Marlin Stutzman R IN $19,500 

Janelle Bynum D OR $17,000 

Stephen Lynch D MA $15,000 

Andy Ogles R TN $12,500 

Cleo Fields D LA $11,500 

Nydia Velazquez D NY $5,000 

Rashida Tlaib D MI $3,500 

Al Green D TX $0 

Ayanna Pressley D MA $0 

REPUBLICAN MEMBERS TOTAL: $2,671,706 
DEMOCRATIC MEMBERS TOTAL: $1,309,010 

COMMITTEE TOTAL: $3,980,716 
 

Senate Banking Committee 
Member Party State Industry $ Since 1/1/23 
Mark Warner D VA $221,050 

Bill Hagerty R TN $175,550 

Thom Tillis R NC $169,800 

Mike Rounds R SD $156,000 

Katie Britt R AL $121,600 

 



 

Senate Banking Committee 
Member Party State Industry $ Since 1/1/23 
Mike Crapo R ID $111,000 

Lisa Blunt Rochester D DE $104,025 

Dave McCormick R PA $87,636 

Ruben Gallego D AZ $86,100 

Kevin Cramer R ND $78,500 

Pete Ricketts R NE $66,000 

Bernie Moreno R OH $53,750 

John Kennedy R LA $47,700 

Tina Smith D MN $45,500 

Jack Reed D RI $37,000 

Tim Scott R SC $33,440 

Catherine Cortez Masto D NV $26,000 

Chris Van Hollen D MD $24,500 

Jim Banks R IN $23,500 

Cynthia Lummis R WY $19,500 

Andy Kim D NJ $18,164 

Angela Alsobrooks D MD $8,750 

Raphael Warnock D GA $5,000 

Elizabeth Warren D MA $0 

REPUBLICAN MEMBERS TOTAL: $1,143,976 
DEMOCRATIC MEMBERS TOTAL: $576,089 

COMMITTEE TOTAL: $1,720,065 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

Industry’s Attempt To Influence The Trump Administration 
 

The Electronic Payments Coalition Has Donated Directly To Trump’s 
Inaugural Committee And His Transportation Secretary’s Reality 
Show, Making Statements In Support Of Trump’s Agenda, 
Associating With Far-Right News Site Breitbart, And Producing 
Research Cited By Dozens Of Conservative Groups. 

 
The Electronic Payments Coalition, Visa And Mastercard, And Some 
Of The Largest Credit Issuing Banks Collectively Donated Over $3.7 
Million To Trump’s 2025 Inaugural Committee. 
 

Organization Donation Amount 

JPMorgan Chase & Co $1,033,057 

Capital One Services $1,000,000 

Electronic Payments Coalition $1,000,000 

Bank of America $500,000 

Mastercard Inc $103,306 

Citibank N.A. $100,000 

Visa Inc $50,000 

Total $3,786,363 

[Open Secrets, accessed 06/12/26] 
 
The Electronic Payments Coalition’s Sponsorship Of “The Great 
American Road Trip,” Transportation Secretary Sean Duffy’s 
Privately-Funded Reality Show, Has Drawn Congressional Scrutiny, 
And May Be Linked To Duffy’s Failure To Pursue An Ongoing 
Investigation Into Credit Card Rewards Programs. 
 
“The Great American Road Trip” Is A Reality Show Produced By Transportation Secretary 
Sean Duffy While Serving In Office. “Transportation Secretary Sean Duffy filmed a reality 
television show with his family over the past seven months, the former Fox Business host 
revealed during an episode of Fox & Friends on Friday, May 8. Duffy, 54, who appeared on 
MTV’s The Real World: Boston in 1997, said he was inspired to take the trip in celebration of 

 

https://www.opensecrets.org/trump/2025-inauguration-donors


 

America’s 250th anniversary this summer. Duffy’s reality show, The Great American Road Trip, 
will air on YouTube beginning in June, he said.” [People, 05/08/26] 
 
The Electronic Payments Coalition Is Listed As An Official Sponsor Of “The Great 
American Road Trip.” 

 
[Great American Road Trip, accessed 06/12/26] 

 
In May 2026, An Ethics Group Filed A Complaint Asking The Department Of 
Transportation’s Inspector General To Investigate The Reality Show Over Its Sponsorship 
By Private Companies. “A watchdog group on Monday asked the Department of 
Transportation (DOT) Inspector General to probe Transportation Secretary Sean Duffy’s 
participation in the reality series entitled, ‘The Great American Road Trip.’ The group, Citizens 
for Responsibility and Ethics in Washington (CREW), urged the IG to investigate who paid for 
Duffy and his family’s participation in the travel documented on the show, whether the secretary 
provided payments for reimbursement involving personal expenses and if he violated any 
federal regulations or laws by participating in the filming of the reality program. [...] CREW 
alleges the venture was sponsored by Toyota, United Airlines, Boeing and other members of the 
transportation industry that are regulated by DOT, and that this violates federal law.” [The Hill, 
05/11/26] 
 
In June 2026, Six Democratic Senators Reiterated The Call For An Investigation, And 
Specifically Cited The Electronic Payments Coalition’s Sponsorship. 
“Today, U.S. Senator Patty Murray (D-WA), Vice Chair of the Senate Appropriations Committee, 
led Senators Richard Blumenthal (D-CT), Tammy Duckworth (D-IL), Mazie K. Hirono (D-HI), Ben 
Ray Luján (D-NM), and Elizabeth Warren (D-MA), in sending a letter to call on the Department 
of Transportation Inspector General to open an official investigation into Transportation 
Secretary Sean Duffy’s involvement in the ‘Great American Road Trip’ reality show which was 
paid for by the same corporations he is tasked with regulating. 
[...] 
A non-profit called the Great American Road Trip, Inc. organized and paid for ‘gas, lodging, car 
rentals, and other production costs’ associated with the show. The Great American Road Trip, 
Inc. lists ‘sponsors powering America’s road trip’ on its website, including Boeing, Toyota, Shell, 
Electronic Payments Coalition, CRH, Google, Royal Caribbean Group, Travel, American Bus 

 

https://people.com/the-real-world-alum-sean-duffy-spent-7-months-filming-new-reality-series-while-serving-as-transportation-secretary-11970932
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https://thehill.com/homenews/5873035-watchdog-group-calls-for-probe/


 

Association, Comcast NBCUniversal, Enterprise, United Airlines, U.S. Travel Association, 
Philadelphia Convention & Visitors Bureau, Yellowstone Vacations, Grand Canyon, and Brand 
USA.” [Letter from Senator Murray, 06/08/26] 
 
As Transportation Secretary, Duffy Has Not Pursued A Biden-Era Investigation Into 
Multibillion Dollar Rewards Programs Run By Airlines And Credit Card Companies. “In 
2024, the Buttigieg-led DOT launched an inquiry into the four largest airlines’ rewards programs. 
These programs, which are closely tied to major credit card companies through co-branded 
cards (for instance, the Chase Southwest Rapid Rewards credit card, the Chase United 
Explorer Card, and the Delta SkyMiles American Express Credit Card), have flourished under 
relatively lax oversight. In 2025, Delta made over $8 billion from co-branded credit cards, while 
American Airlines made over $6 billion, with credit card companies like Chase and EPC 
members also making substantial profits. The Department of Transportation’s inquiry into the 
devaluation of rewards points, hidden fees, and surveillance pricing threatened to throw a 
wrench in the gears of the gravy train, though. Luckily for the airlines and the credit card firms, 
with Duffy at the helm, the inquiry appears to have stalled.” [The American Prospect, 05/14/26] 
 
In Early 2025, The Electronic Payments Coalition Made Statements 
Supporting A “Purge” Of Biden-Era Consumer Protection Officials 
And Used Inauguration Day To Attack Bill Sponsor Senator Dick 
Durbin. 
 
The Executive Chairman Of The Electronic Payments Coalition Richard Hunt Supported 
Trump’s “Purge” Of A Biden-Era Official Who Helped Return Billions Of Dollars To 
Consumers. [PBS, 02/01/25] 
 
The Electronic Payments Coalition Aired An Ad On Trump’s Inauguration Day Attacking 
Sen. Dick Durbin Over His Opposition To Trump And Support For The Credit Card 
Competition Act. “EPC will attack Durbin due to his support of a measure that EPC says 
benefits big business and hurts the value American workers derive from rewards and many 
other benefits. The ad, set to air on Inauguration Day, slams Durbin as ‘Donald Trump’s number 
one enemy in Congress.’” [Breitbart, 01/16/25] 
 
The Electronic Payments Coalition’s Executive Chairman Denounced 
The Credit Card Competition Act At An Event Hosted By Far-Right 
News Site Breitbart, Where The Coalition Has Sponsored Dozens Of 
Articles Opposing The Bill. 
 
In 2025, The Executive Chairman Of The Electronic Payments Coalition Spoke Against 
The Credit Card Competition Act At A Breitbart News Policy Event. “Richard Hunt, the 
executive chairman of the Electronic Payments Coalition (EPC), said at a Breitbart News policy 

 

https://www.murray.senate.gov/senator-murray-colleagues-call-on-dot-inspector-general-to-open-investigation-into-secretary-sean-duffys-corporate-sponsored-great-american-road-trip/
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event last week that Sens. Dick Durbin (D-IL) and Roger Marshall (R-KS) are trying to take 
away your credit card rewards with their credit card legislation.” [Breitbart, 08/04/25] 
 

●​ Hunt Reportedly Told The Breitbart Event Audience That Opposing The Credit 
Card Competition Act Is The Electronic Payment Coalition’s “Number One Core 
Mission.” [America’s Credit Unions, 07/31/25] 

 
●​ In A Press Release About The Event, An EPC Member Claimed Credit For Keeping 

Provisions Of The CCCA Out Of Major Legislation. “America’s Credit Unions is an 
EPC member, and Chief Advocacy Officer and EPC Board Member Carrie Hunt 
attended the event. [...] America’s Credit Unions has been successful this Congress 
keeping it out of Senate-passed stablecoin legislation last month, and is working to 
ensure it stays out of the National Defense Authorization Act.” [America’s Credit Unions, 
07/31/25] 

 
●​ Trump Administration Treasury Secretary Scott Bessent Spoke Alongside Hunt At 

The Breitbart Event, Where He Proposed A “Backdoor For Privatizing Social 
Security.” 
“Treasury Secretary Scott Bessent on Wednesday framed the president’s new ‘Trump 
accounts’ as a transformative tool for long-term wealth building and a ‘backdoor for 
privatizing Social Security.’” [Politico, 07/30/25] 

 
From 2023 To 2024, The Electronic Payments Coalition Sponsored 42 Articles On 
Far-Right News Website Breitbart, All Opposing The Credit Card Competition Act. 

 
[Breitbart, accessed 06/12/26] 

 
According to The Southern Poverty Law Center, Breitbart Is A Far-Right-Wing News 
Outlet That “Became A Safe Space For Anti-Semitic Language” Under Its Former 
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Executive Chairman Steve Bannon. “In April of 2016, the SPLC documented Breitbart’s 
embrace of extremist ideas and racist tropes such as black-on-white crime and anti-Muslim 
conspiracy theories. Further analyses showed how under executive chair Stephen Bannon, 
Breitbart’s comment section became a safe space for anti-Semitic language while its news 
coverage served as The New York Times for neo-Nazis.” [Southern Poverty Law Center, 
10/06/17] 
 
28 Conservative Groups Cited The Electronic Payments Coalition In A 
Letter Opposing The Credit Card Competition Act And Other Credit 
Regulations. 
 
In 2026, 28 Self-Identified Conservative Groups Released A Letter Opposing The Credit 
Card Competition Act. “Americans for Tax Reform released a coalition letter today to members 
of congress signed on by 28 conservative groups expressing their opposition to interest rate 
caps and the Credit Card Competition Act.” [Americans for Tax Reform, 01/22/26] 
 

●​ Signatories Included The American Legislative Exchange Council’s Lobbying Arm 
And A Former Trump Administration Economist. 

 
[American for Tax Reform, 01/22/26] 

 
The Letter Cited A Publication From The Electronic Payments Coalition. “The Electronic 
Payments Coalition found that a 10% cap could eliminate credit card access for up to 190 
million Americans, or close to 90% of American cardholders.” [Americans for Tax Reform, 
01/22/26] 
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Industry’s Attempts To Influence The Public 
 

The Electronic Payments Coalition Has Undertaken A Multimillion 
Dollar Advertising Campaign Against The Credit Card Competition 
Act, Including Millions Of Dollars In Online Ad Spending, Two 
Campaign Websites, Giving Out Free Doughnuts At The U.S. Capitol, 
And Backing A Biased Study That Purported To Show Negative 
Economic Effects Of The Bill. 

 
Since 2023, The Electronic Payments Coalition Has Spent More Than 
$800,000 On Ads On Google’s Platform Opposing The Credit Card 
Competition Act. 
​
From 2023 To 2026, The Electronic Payments Coalition Spent $838,900 On 170 Ads On 
Google’s Platform. 

 
[Google Ads Transparency Center, accessed 06/12/26] 

 
The Ads Opposed The Credit Card Competition Act. 

 
[Google Ads Transparency Center, accessed 06/12/26] | [Google Ads Transparency Center, 

accessed 06/12/26] 

 

https://adstransparency.google.com/advertiser/AR09692808629412954113?region=US&topic=political&start-date=2023-01-01&end-date=2026-06-12
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https://adstransparency.google.com/advertiser/AR09692808629412954113/creative/CR13155402192477224961?region=US&topic=political&start-date=2023-01-01&end-date=2026-06-12


 

 
[Google Ads Transparency Center, accessed 06/12/26] | [Google Ads Transparency Center, 

accessed 06/12/26] 

 
[Google Ads Transparency Center, accessed 06/12/26] | [Google Ads Transparency Center, 

accessed 06/12/26] 
 
The Electronic Payments Coalition Has Spent More Than $4.4 Million 
On Over 1,000 Ads On Meta’s Platform. 
 
From 2019 To 2026, The Electronic Payments Coalition Spent $4,461,402 On 1,038 Ads On 
Meta’s Platform. 

 
[Meta Ad Library Report, accessed 06/12/26] 
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https://www.facebook.com/ads/library/report/


 

●​ Meta’s Ads Library Lists Over 1,000 Ads Attributed To The Electronic Payments 
Coalition Since January 2023, Indicating That The Vast Majority Of Their 1,038 Ads 
Fell In That Timeframe. 

 
[Meta Ad Library, accessed 06/12/26] 

 
The Ads That Received The Most Impressions Claimed That Legislation Being 
Considered By Congress Might Jeopardize Credit Card Rewards Programs. 

 
[Meta Ad Library, accessed 06/12/26] 

 
TV Ads Paid For By The Electronic Payments Coalition Direct Viewers 
To “HandsOffMyRewards.com” And “GuardYourCard.com,” Two 
Call-To-Action Websites Urging Congress To Reject The Credit Card 
Competition Act. 
 
In August 2023, The Electronic Payments Coalition Launched A TV Ad Campaign Calling 
On Voters To “Tell Your Lawmaker To Vote No On The Big Box Bill” And Directing Them 
To “HandsOffMyRewards.com.” 
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[iSpot.tv, 08/16/23] 

 
●​ “HandsOffMyRewards.com” Features A Petition Claiming “Big Box Retailers, Led 

By Walmart And Target, Want To Take Your Hard-Earned Credit Card Rewards To 
Line Their Pockets.” 

 

 
[Hands Off My Rewards, accessed 11/02/23] 

 
In January 2025, The Electronic Payments Coalition Launched A TV Ad Campaign 
Criticizing Sen. Dick Durbin As “Trump’s Number One Enemy In Congress,” Referring To 
The Credit Card Competition Act As “A Government Takeover Of Your Credit Card,” And 
Directing Them To “GuardYourCard.com.” 

 

https://www.ispot.tv/ad/5Lgp/electronic-payments-coalition-millions-of-americans
https://handsoffmyrewards.com/


 

 
[Frame.io, accessed 06/12/26] 

 
●​ “GuardYourCard.com” Frames The Credit Card Competition Act As A Threat To 

“The Trusted And Stable Networks You Probably Use Today” And Includes A 
Petition To “Tell Congress To Guard Your Card.” 

 
[Guard Your Card, accessed 06/12/26] 

 
●​ The Ad Reportedly Aired On The Day Of Trump’s Inauguration. “EPC will attack 

Durbin due to his support of a measure that EPC says benefits big business and hurts 
the value  American workers derive from rewards and many other benefits. The ad, set 
to air on Inauguration Day, slams Durbin as ‘Donald Trump’s number one enemy in 
Congress’ for supporting a scheme that props up ‘a government takeover of your credit 
card.’” [Breitbart, 01/16/25] 

 
Fact Checkers Have Questioned The Accuracy Of Claims Made About 
The Credit Card Competition Act In Electronic Payments Coalition 
Ads. 
 
The Electronic Payments Coalition Ads That Received The Most Impressions On Meta’s 
Platform Claimed That Legislation Being Considered By Congress Might Jeopardize 
Credit Card Rewards Programs. 

 

https://app.frame.io/presentations/4244b330-740d-4c80-8fff-e2ae16fa16a6
http://guardyourcard.com
https://guardyourcard.com/
https://www.breitbart.com/politics/2025/01/16/exclusive-a-coalition-launches-six-figure-ad-hitting-democrat-durbin-as-trumps-number-1-enemy/


 

 
[Meta Ad Library, accessed 06/12/26] 

 
Electronic Payments Coalition Website “HandsOffMyRewards.com” Features A Petition 
Claiming “Big Box Retailers, Led By Walmart And Target, Want To Take Your Hard-Earned 
Credit Card Rewards To Line Their Pockets.” 

 
[Hands Off My Rewards, accessed 11/02/23] 

 
In 2023, Independent Fact-Checking Website VERIFY Evaluated The Electronic Payments 
Coalition’s Claims That The Credit Card Competition Act Would Eliminate Credit Card 
Rewards Programs By Reducing Card Issuers’ Profits. “Several VERIFY readers recently 
asked if a bill in Congress is targeting their favorite cards’ perks. [...] A statement from the 
Electronic Payments Coalition released in tandem with seven other trade associations 
representing the financial industry similarly argued that credit card rewards programs would be 
eliminated by the law because the card issuers would have less leftover profits to fund them.” 
[VERIFY via Archive.org, 08/30/23] 
 

●​ VERIFY Concluded That The Credit Card Competition Act Does Not Target Credit 
Card Rewards Programs. “The legislation that some people believe will ban credit card 
rewards is called the Credit Card Competition Act of 2023. [...] The bill does not make 
any reference to credit card reward programs, perks, cash back or travel miles. It doesn’t 
even make any mention of consumers. The bill’s goal is to save businesses money on 
rising fees.” [VERIFY via Archive.org, 08/30/23] 

 

https://www.facebook.com/ads/library/?active_status=all&ad_type=all&country=US&is_targeted_country=false&media_type=all&search_type=page&sort_data[mode]=total_impressions&sort_data[direction]=desc&start_date[min]=2023-01-01&start_date[max]&view_all_page_id=495170667357093
https://handsoffmyrewards.com/
https://web.archive.org/web/20231005134519/https:/www.verifythis.com/article/news/verify/money-verify/credit-card-rewards-not-banned-congress-competition-act-big-box-law/536-da5f1015-1879-45c1-ba8a-800a505d322f
https://web.archive.org/web/20231005134519/https:/www.verifythis.com/article/news/verify/money-verify/credit-card-rewards-not-banned-congress-competition-act-big-box-law/536-da5f1015-1879-45c1-ba8a-800a505d322f


 

 
●​ VERIFY Cited Evidence That Card Issuers Would Retain Enough Profits Under The 

Bill To Create Only A Minor Effect On Rewards Programs. “But the Merchants 
Payments Coalition argues that banks would still have plenty of profits left over from fees 
to pay for rewards programs, which it calls marketing tools to convince consumers to 
choose a credit card from one bank rather than another. The Merchants Payments 
Coalition cites analysis from CMSPI, a payments consulting firm for retailers, that 
estimates ‘consumers would incur at most a less than 0.10% drop in rewards.’” [VERIFY 
via Archive.org, 08/30/23] 

 
In 2023, The Electronic Payments Coalition Gave Out Free Doughnuts 
On Capitol Hill With The Slogan “Donut Touch My Rewards,” Giving 
Recipients Accompanying Claims The Credit Card Competition Act 
Would Supposedly “Lead To The Elimination Of Credit Card Benefits.”  
 
In July And September 2023, The Electronic Payments Coalition Gave Out Free 
Doughnuts On Capitol Hill In A Publicity Stunt Against The Credit Card Competition Act. 
“Meanwhile, outside the Capitol, the Electronic Payments Coalition, which opposes the bill on 
behalf of its bank and card network members, rolled up its truck distributing free doughnuts and 
materials spelling out their arguments against passage of the CCCA. It was the second time this 
summer that the free food wagon pulled up, following a first visit in July.” 
[Payments Dive, 09/15/23] 
 
The Slogan Read “Donut Touch My Rewards,” Accompanied By Claims The Bill Would 
Supposedly “Lead To The Elimination Of Credit Card Benefits” For Items Such As Dining, 
Gas, And Groceries. “‘Donut Touch My Rewards,’ the EPC’s slogan reads.” [Payments Dive, 
09/15/23] 
 

 
[Payments Dive, 09/15/23] 

 

https://web.archive.org/web/20231005134519/https:/www.verifythis.com/article/news/verify/money-verify/credit-card-rewards-not-banned-congress-competition-act-big-box-law/536-da5f1015-1879-45c1-ba8a-800a505d322f
https://www.paymentsdive.com/news/congress-battle-credit-card-legislation-durbin-marshall-visa-mastercard/693777/
https://www.paymentsdive.com/news/congress-battle-credit-card-legislation-durbin-marshall-visa-mastercard/693777/
https://www.paymentsdive.com/news/congress-battle-credit-card-legislation-durbin-marshall-visa-mastercard/693777/


 

 
 
The Electronic Payments Coalition Has Run Ads And Sponsored 
Columns In Publications Including Politico, Punchbowl, And The 
Advocate Opposing The Credit Card Competition Act And Similar 
State-Level Legislation. 
 
A March 2026 Edition Of Vault, Punchbowl News’ Financial Newsletter Was “Presented 
By” The Electronic Payments Coalition. 

 
[Punchbowl News, 03/29/26] 

 
●​ The Newsletter Included Ads Opposing The Credit Card Competition Act. 

 
[Punchbowl News, 03/29/26] 

 
In June 2024, The Electronic Payments Coalition Ran A Sponsored Column In The 
Advocate, A Louisiana Publication. 

 

https://punchbowl.news/?p=145732
https://punchbowl.news/?p=145732


 

 
[The Advocate, 06/23/24] 

 
In April 2024, The Electronic Payments Coalition Ran A Sponsored Column In Politico 
Promoting Research That Claimed To Show No Benefits To Legislation Like The Credit 
Card Competition Act. 

 
[Politico, 04/01/24] 

 
In October 2023, The Electronic Payments Coalition Ran An Ad In The Politico “Morning 
Money” Newsletter Urging Congress To Reject The Credit Card Competition Act. 

 
[Politico, 10/25/23] 

 
A Purportedly Independent Study That Claimed To Show Negative 
Economic Effects From The Credit Card Competition Act Was Actually 
Based On Assumptions Provided To The Researchers By The 
Electronic Payments Coalition. 
 

 

https://www.theadvocate.com/sponsored/baton_rouge/electronic_payments_coalition/sponsored-new-study-shows-credit-card-rewards-are-lifelines-for-lmi/article_2e5e6788-2757-11ef-952b-fbd56f08dbe2.html
https://www.politico.com/sponsor-content/2024/04/01/new-research-shows-no-clear-benefits-to-credit-card-mandates
https://www.politico.com/newsletters/morning-money/2023/10/25/a-fed-swing-at-swipe-fees-00123400


 

In A 2025 Press Release, The Electronic Payments Coalition Claimed That “New Data” 
From A “Leading Global Economic Forecaster” Showed Negative Economic Effects From 
The Credit Card Competition Act. “New data by leading global economic forecaster Oxford 
Economics Research shows that the Durbin-Marshall credit card bill introduced in 2023 could 
create an economic slowdown for the U.S. costing $227 billion in lost economic activity and 
approximately 156,000 lost jobs.” [Electronic Payments Coalition, 01/08/25] 
 
The Study’s Cover Page Attributes The Study To Oxford Economics Research And The 
Electronic Payments Coalition. 

 
[Electronic Payments Coalition, January 2025] 

 
The Study’s Methodology States That The Models Used To Assess The Legislation’s 
Impact Were Based On “Assumptions On The Impact To Businesses And Consumers” 
Provided By The Electronic Payments Coalition. “Oxford Economics has modelled a 
scenario and sensitivities to assess the impact of the Credit Card Competition Act (CCCA) on 
the U.S. economy. Oxford Economics was provided assumptions on the impact to businesses 
and consumers by the Electronic Payments Coalition (EPC), as well as first order impacts to 
specific sectors (retail trade, transport services, health, arts, and hotels) based on discretionary 
spending.” [Electronic Payments Coalition, January 2025] 
 

The Electronic Payments Coalition Has Partnered With “The Points 
Guy”—A Media Platform That Gets Compensation By Redirecting 
Site Visitors To Credit Card Offers—Whose Founder Has Appeared 
On CNBC Parroting Industry Talking Points. 

 
In July 2023, The Electronic Payments Coalition Shared A CNBC 
Interview With Brian Kelly, Founder Of “The Points Guy,” Who 
Spouted Industry Talking Points That The Credit Card Competition Act 
Would “Take Away The Perks From Consumers And Add It Directly” 
To Retailers' “Bottom Lines.” 
 

 

https://electronicpaymentscoalition.org/resource/study-economic-impact-of-credit-card-competition-act-on-u-s-travel-and-tourism/
https://electronicpaymentscoalition.org/wp-content/uploads/2025/01/Impact-of-the-Credit-Card-Competition-Act_EPC_Oxford-Economics_January-2025.pdf
https://electronicpaymentscoalition.org/wp-content/uploads/2025/01/Impact-of-the-Credit-Card-Competition-Act_EPC_Oxford-Economics_January-2025.pdf


 

July 2023: The Electronic Payments Coalition Shared A CNBC Interview With Brian Kelly, 
The Founder Of “The Points Guy.” “On Tuesday July 11th, The Points Guy’s Brian Kelly 
participated in an interview on CNBC’s The Exchange to discuss the consequences of proposed 
credit card routing legislation (S. 1838/H.R. 3881). Brian Kelly highlighted how credit card 
routing legislation would eliminate the funding that goes towards popular credit card rewards 
programs like cash back and travel points which serve as an important source of savings for 
71% of Americans.” [Electronic Payments Coalition, 07/12/23] 
 

●​ According To Its Website, The Points Guy Was Founded By Brian Kelly In 2010 
And Has Grown Into A “Powerhouse Travel Media Platform” To Promote Credit 
Card Offers. “The Points Guy was launched in 2010 by Brian Kelly, who leveraged his 
passion for traveling with points and miles to leave his corporate recruiting job and build 
a brand that inspires millions of people to travel smarter. Since then, Brian and the TPG 
team have grown TPG to be a powerhouse travel media platform that reaches a global 
audience and helps consumers make their travel dreams a reality, one point at a time. 
[...] TPG aims to be the source of truth on travel and credit cards. Our experts source 
information from firsthand experience, industry sources and government documents. 
Under our high publishing standards, information gathered is fact-checked and vetted by 
multiple editors for its veracity.” [The Points Guy, accessed 11/08/23] 

 
During The TV Appearance, Kelly Used EPC Talking Points Claiming The Legislation 
Would Allow Retailers To “Take Away The Perks From Consumers And Add It Directly To 
Their Bottom Lines.” “Sure, the big box retailers. I mean, how amazing is it for them? They're 
gonna take away the perks from consumers and add it directly to their bottom lines.” [Electronic 
Payments Coalition via YouTube, 07/11/23 (3:04)] 
 
According To Its Website, The Points Guy Receives Compensation 
Directly From Credit Card Issuers Like Bank Of America, Capital One 
And Citi After A Website Visitor Applies For A Card. 
 
According To The Points Guy’s Advertising Policy, The Company Receives 
Compensation From Credit Card Companies After Site Visitors Click To Apply For Credit 
Cards The Company Promotes: 

 
[The Points Guy, accessed 11/07/23] 

 
Companies That The Points Guy Has Affiliated Links For Include Several Of The Largest 
Credit Issuing Financial Companies, Including Bank Of America, Capital One, Chase, Citi 
And Wells Fargo: 

 

https://electronicpaymentscoalition.org/2023/07/12/the-points-guy-on-cnbc-new-credit-card-law-would-dramatically-change-rewards-points-system/
https://thepointsguy.com/about/
https://youtu.be/zusn8Fd3PxY?t=184
https://thepointsguy.com/advertising-policy/


 

 
[The Points Guy, accessed 11/07/23] 

 
The Points Guy Also Promotes A Call To Action Sponsored By The 
Electronic Payments Coalition On Its Website, Urging Visitors To Sign 
A Petition That Tells Congress To Not “Take Off With Your Credit Card 
Rewards.” 
 
On Its Website, The Points Guy Discloses The Electronic Payments Coalition Sponsors A 
Call To Action Directing Visitors To A Petition Opposing The Credit Card Competition 
Act: 
 

 
[The Points Guy, accessed 11/08/23] 

 

 

https://thepointsguy.com/advertising-policy/
https://thepointsguy.com/protect-your-points/


 

The Electronic Payments Coalition Formed An Alliance With The 
Country’s Largest Airlines And “The Points Guy”, Which Has 
Already Spent Over $85,000 On Hundreds Of Ads Opposing The 
Credit Card Competition Act Since April 2026. 

 
The Electronic Payments Coalition Has Been Joined By Airlines And 
“The Points Guy” In Opposing The Credit Card Competition Act. 
 
The U.S. Tourism Economy Alliance Is A Coalition Of Tourism Industry Groups That, In 
An April 2026 Press Release Announcing Its Formation, Emphasized Its Opposition To 
The Credit Card Competition Act. “More than 30 organizations in the travel and tourism 
industry from states across the nation have joined together to launch the U.S. Tourism Economy 
Alliance, a coalition to protect the economic engine of travel and tourism… For millions of 
families, travel rewards, points, and miles from credit card programs enable them to make their 
trips affordable – with more than 15 million domestic airline trips paid for with rewards annually. 
Recently, legislation in Congress known as the Durbin-Marshall credit card bill, or CCCA, was 
introduced…” 
[U.S. Tourism Economy Alliance, 04/22/26] 
 

●​ The Coalition’s First Press Release Quoted The Executive Chairman of The 
Electronic Payments Coalition, Who Cited The EPC-Backed Study On The CCCA’s 
Effects. “‘Countless local communities are built on travel and tourism,’ said Richard 
Hunt, Executive Chairman of the Electronic Payments Coalition. ‘From family-owned 
businesses on Main Street to our national economy, credit card rewards programs play a 
critical role in helping Americans travel and support jobs in communities across the 
country. Oxford Economics has estimated that eliminating these rewards would deliver a 
nearly quarter-trillion-dollar hit to the economy and put approximately 160,000 jobs at 
risk.’” [U.S. Tourism Economy Alliance, 04/22/26] 

 
Coalition Members Include The Leading Airline Industry Association, “The Points Guy,” 
And The Electronic Payments Coalition. 

 
[U.S. Tourism Economy Alliance, accessed 06/16/26] 

 
●​ “Airlines For America” Is An Industry Association That Represents The Largest 

Passenger And Cargo Airlines In The U.S. 

 

https://protectusatourism.com/2026/04/travel-and-tourism-industry-leaders-launch-u-s-tourism-economy-alliance-to-protect-americas-vital-travel-sector/
https://protectusatourism.com/2026/04/travel-and-tourism-industry-leaders-launch-u-s-tourism-economy-alliance-to-protect-americas-vital-travel-sector/
https://protectusatourism.com/#alliance-members


 

 
[Airlines for America, accessed 06/16/26] 

 
The Coalition’s Website Features The Usual Industry-Supported Talking Points About The 
Credit Card Competition Act, Including Claims That It Would Jeopardize Rewards 
Programs And Lead To Job Losses. 

 
[U.S. Tourism Economy Alliance, accessed 06/16/26] 

 

Since Its Formation, The U.S. Tourism Economy Alliance Has Already 
Spent More Than $85,000 On Hundreds Of Ads Opposing The Credit 
Card Competition Act. 
 
The U.S. Tourism Economy Alliance Has Spent $85,797 On 222 Ads On Meta’s Platform. 

 
[Meta Ad Library Report, accessed 06/16/26] 

 

https://www.airlines.org/who-we-are/
https://protectusatourism.com/
https://www.facebook.com/ads/library/report/


 

 
The Ads That Received The Most Impressions Claimed That Legislation Being 
Considered By Congress Might Jeopardize Credit Card Rewards Programs. 

 
[Meta Ad Library, accessed 06/16/26] 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

https://www.facebook.com/ads/library/?active_status=all&ad_type=all&country=US&is_targeted_country=false&media_type=all&search_type=page&sort_data[direction]=desc&sort_data[mode]=total_impressions&view_all_page_id=161574453700725


 

Industry’s Work In The States 
 

The Electronic Payments Coalition Spent Millions On Advertising 
And Lobbying To Oppose Swipe Fee Regulations And Protect Its 
Members’ Profits At The State Level Also. 

 
The Electronic Payments Coalition Spent Over $1,000,000 On A 
Campaign Advocating The Repeal Of A Law That Would Limit Swipe 
Fees, Including A Sponsored Vehicle Outside The Illinois Statehouse. 
 
In June 2026, The Illinois State Legislature Delayed Implementation Of A Law That Will 
End Swipe Fees On Taxes And Tips. “Three years after Illinois lawmakers passed a bill 
ending ‘swipe fees’ on taxes and tips, the state will be delaying implementing the bill another 
year. Senate Bill 3645 further delays the implementation of the Interchange Fee Prohibition Act, 
which was slated to take effect on July first after opponents of the bill lost in court last year.” 
[Springfield State Journal-Register, 06/12/26] 
 

●​ Credit Card Issuers Have Threatened To Withdraw From Illinois Over The Law. 
“The financial institutions are adamant that the global payment system as it exists today 
can’t discern the difference between tax, tips and total, and it would need to be retooled 
at a heavy cost to banks, card companies, merchants, point-of-sale companies and 
more. Instead of complying, they say, the card companies could decide to stop serving 
Illinois or drastically alter the way the consumer interacts with merchants at the point of 
sale.” [Springfield State Journal-Register, 04/20/26] 

 
●​ The Bill Would Cut Revenue From Credit Card Fees, And Its Implementation Would 

Set A Precedent For Other States To Regulate Credit Card Fees. “The tax and tip 
prohibition would shave approximately 10% off the revenue that banks and credit unions 
receive from retailers via interchange fees — a transfer of wealth likely to number in the 
hundreds of millions. It would also create massive noncompliance fines. And then there’s 
the issue of precedent. The banks challenged the law but lost in court. Absent a 
successful appeal, the remaining battlefields would be other state legislatures If the card 
companies implement Illinois’ law, they’d be providing a blueprint for states across the 
nation to emulate.”  [Evanston Now, 04/15/26] 

 
The Electronic Payments Coalition Has Reportedly Spent Over $1,000,000 Advocating 
The Repeal Of The Law. “Still, it’s no wonder then, that the Electronic Payments Coalition has 
pulled out all the stops in its seven-figure ad campaign to repeal the law.” [NBC Chicago, 
04/19/26] 
 

●​ In May 2026, The Electronic Payments Coalition Ran A Sponsored Column In 
Politico Denouncing Illinois’ Move To Regulate Swipe Fees. 

 

https://www.sj-r.com/story/business/2026/06/02/illinois-once-again-delays-controversial-swipe-fee-law/90353370007/
https://www.sj-r.com/story/news/state/2026/04/20/banks-retailers-remain-at-odds-over-new-credit-card-law-in-illinois/89695080007/
https://evanstonnow.com/credit-card-chaos-ahead/
https://www.nbcchicago.com/news/local/financial-institutions-bet-big-on-repeal-of-first-of-its-kind-illinois-law/3925078/


 

 
[Politico, 05/27/26] 

 
●​ The Campaign Also Included A Sponsored Truck That Sat Outside The Illinois 

Statehouse During The Legislative Session And Claimed The Law Will Lead To 
“Credit Card Chaos.” “Opponents of the bill like the Electronic Payments Coalition of 
banks, credit unions and card companies have been very vocal, posting up outside the 
Illinois Statehouse during session petitioning to repeal the law that could cause ‘credit 
card chaos.’” [Springfield State Journal-Register, 06/12/26] 

 

 
[Springfield State Journal-Register, 06/12/26] 

 
The Electronic Payments Coalition Spent At Least $6 Million 
Successfully Advocating Against A Colorado Bill That Would Limit 
Swipe Fees. 
 

 

https://www.politico.com/sponsor-content/2026/05/27/springfield-puts-local-financial-institutions-on-the-line/
https://www.sj-r.com/story/business/2026/06/02/illinois-once-again-delays-controversial-swipe-fee-law/90353370007/
https://www.sj-r.com/story/business/2026/06/02/illinois-once-again-delays-controversial-swipe-fee-law/90353370007/


 

In June 2026, Colorado Governor Jared Polis Vetoed A Bill That Would Have Limited 
Credit Card Fees On The Sales Tax Portion Of A Transaction. “Gov. Jared Polis vetoed 
three bills Wednesday, including one that would have prohibited credit card companies from 
imposing swipe fees on sales taxes starting in 2028.” [Colorado Sun, 06/05/26] 
 
The Electronic Payments Coalition Reportedly Spent $6 Million Opposing The Bill In Just 
Two Months. “The Electronic Payments Coalition, a credit card industry trade group, fought 
hard against the credit card swipe fees measure, the most-watched of the measures Polis 
rejected Wednesday. The organization spent $6 million in March and April on ads opposing 
Senate Bill 134 and hired former U.S. Rep. Ed Perlmutter, an Arvada Democrat, to serve on its 
team of lobbyists trying to kill the policy.” [Colorado Sun, 06/05/26] 
 
The EPC-Backed Website “GuardYourCard.com” Claims That Regulating Credit Card 
Fees Would Threaten Colorado’s Tourism Economy, And Thanked Polis For His Veto. 
“Every year, credit card points help bring travelers to Colorado, fueling our $28 billion travel 
economy. SB 26-134 threatened those rewards, risking thousands of jobs and billions in 
revenue for the hotels, restaurants, shops and other businesses that make Colorado a top 
destination for millions of Americans. By vetoing SB 26-134, Governor Polis protected 
Colorado’s workers, small businesses, and tourism communities. That’s leadership worth 
thanking.” [Guard Your Card, accessed 06/15/26] 
 
The Electronic Payments Coalition Spent Over $100,000, Including 
Sponsoring Social Media Posts By “The Points Guy,” Opposing A 
Bipartisan Delaware Bill That Would Limit Swipe Fees. 
 
A Bipartisan Bill In Delaware That Proposes To Regulate Credit Card Fees On Tips Is 
Currently Pending. 
“House Bill 315, sponsored by Rep. Kim Williams (D-Stanton), would prohibit the charging of 
those payment fees, known as ‘interchange fees’ that range from 1% to more than 3% of a 
transaction total, on gratuities. Violations would result in a penalty of $1,000 per transaction and 
the refunding of wrongful fees. 
[...] 
In an unusual show of bipartisanship, more than half of the entire General Assembly has 
already co-signed on the bill, including all four Democratic and Republican leaders. That has 
clearly rattled the banking and credit industry that is a staple of Delaware’s economy.” 
[Spotlight Delaware, 04/17/26] 
 
As Of April 2026, The Electronic Payments Coalition Had Already Spent “More Than Six 
Figures” On Lobbying And Advertising To Oppose The Bill. “In response, the powerful 
Electronic Payments Coalition – which represents banking giants, payment networks, credit 
unions and community banks – has spent more than six figures on a lobbying, advertising and 
marketing blitz to try to head off the issue before it could make it to Gov. Matt Meyer’s desk.” 
[Spotlight Delaware, 04/17/26] 

 

https://coloradosun.com/2026/06/03/jared-polis-vetoes-swipe-fees-firefighter-bills/
https://coloradosun.com/2026/06/03/jared-polis-vetoes-swipe-fees-firefighter-bills/
https://guardyourcard.com/colorado/
https://spotlightdelaware.org/2026/04/17/credit-banking-industry-spends-100k-fighting-swipe-fee-ban/
https://spotlightdelaware.org/2026/04/17/credit-banking-industry-spends-100k-fighting-swipe-fee-ban/


 

 
A Sponsored Post On “The Points Guy” Facebook Page Opposed The Delaware Bill And 
Directed Viewers To “GuardYourCard.com.” 

 
[Facebook, The Points Guy, 04/13/26] 

 
The Electronic Payments Coalition Also Opposes Swipe Fee 
Regulations In Iowa, New York, Pennsylvania, And Washington, D.C. 
 
The Electronic Payments Coalition Made A Statement Opposing Proposed Credit Card 
Fee Regulations In Washington, D.C. “The Electronic Payments Coalition (EPC) has 
responded to a bill introduced by D.C. Council member Charles Allen (D-Ward 6) — The Fair 
Swipe Act — that would prohibit banks and large credit card companies from including sales tax 
and gratuities when collecting swipe fees. [...] A spokesperson from the EPC issued a statement 
challenging the bill.” [Washington Informer, 03/05/25] 
 
The EPC-Backed Website “GuardYourCard.com” Has A Page Opposing Proposed Credit 
Card Fee Regulations In Iowa. “Because HSB 324 would prohibit interchange on the sales tax 
portion of credit and debit card transactions, consumers could be forced to pay sales tax in cash 
— creating confusion at checkout and adding new accounting headaches for businesses.” 
[Guard Your Card, accessed 06/15/26] 
 
The EPC-Backed Website “GuardYourCard.com” Has A Page Opposing Proposed Credit 
Card Fee Regulations In Pennsylvania. “Because HB 2090 and SB 1202 prohibit interchange 
on taxes, consumers would be forced to pay the sales tax portion in cash, requiring two 
separate transactions for a single purchase.” [Guard Your Card, accessed 06/15/26] 

 

https://www.facebook.com/share/v/1BLh4LTDpW/
https://www.washingtoninformer.com/dcto-fair-swipe-act-sales-tax/
https://guardyourcard.com/iowa/#local-voices
https://guardyourcard.com/pennsylvania/


 

 
The EPC-Backed Website “GuardYourCard.com” Has A Page Opposing Proposed Credit 
Card Fee Regulations In New York. “Because AB 4017 & SB 5587 would prohibit interchange 
on the sales tax and tip portions of credit and debit card transactions, consumers could be 
forced to pay sales tax and tips in cash.” [Guard Your Card, accessed 06/15/26] 

Perhaps Most Disturbingly, A Dark Money Group Sent Mailers In 
Kansas Opposing The CCCA And Making a Bigoted Claim It Was A 
Plot To Help “Woke Corporations,” Using A Pride Flag And Pride 
Iconography To Attack Senator Roger Marshall. 

 
In 2023, A Dark Money Group Called “Conservative Accountability Foundation” Sent 
Mailers Opposing The Credit Card Competition Act And Criticizing Roger Marshall For 
Pushing It. “In a recent ad campaign, shadowy right-wing groups have been issuing mailers 
and other advertisements claiming the CCCA is a liberal handout for “woke” big-box retailers like 
Target. One set of mailers was bankrolled by the Conservative Accountability Foundation, a 
newly formed organization based in Sen. Marshall’s home state of Kansas but without a listed 
address or phone number.” [The American Prospect, 08/04/23] 
 

●​ “The Mailers Draw Upon A Recent Controversy From Earlier This Summer. In 
Celebration Of June’s Pride Month, Target Issued A Line Of Lgbtq Merchandise, 
Which Drew Backlash From Conservatives Mostly Online And Then Sparked A 
Boycott Campaign.” “The mailers draw upon a recent controversy from earlier this 
summer. In celebration of June’s Pride Month, Target issued a line of LGBTQ 
merchandise, which drew backlash from conservatives mostly online and then sparked a 
boycott campaign. Target ended up caving to pressure, and removed its pride 
merchandise from numerous stores and its website.” [The American Prospect, 08/04/23] 

 
The 2023 Mailers Accused Senator Marshall Of “Bailing Out Target” And Putting 
American’s Financial Data At The Risk Of Chinese Hacking - Using A Pride Flag And 
Chinese Flag To Drive Home Their Point. 

 

https://guardyourcard.com/newyork/
https://prospect.org/2023/08/04/2023-08-04-wall-street-culture-war-swipe-fee-reform/
https://prospect.org/2023/08/04/2023-08-04-wall-street-culture-war-swipe-fee-reform/


 

 
[Punchbowl News, accessed 06/18/26] 

 
●​ The Ad Claimed Target “Hates Conservatives,” Using Target’s Pride-Themed Logo 

To Drive Home The Point. [Punchbowl News, accessed 06/18/26] 
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